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CoaeprxaHue

MupoBble noTpebutenbckme TpeHabl

Bkyc m LiBeT: TpeHAbl B npoAyKTaxX
NMUTAaHUA U HaNUTKaX

MoJi0OYHbIE NPOAYKTbI

DOHLER | WE BRING IDEAS TO LIFE.




We bring dairy to life.

MupoBbie
nOTpeGMTeanKMe

TpeHAbl

[MpoAyKTbl MUTAHUA N HAMUTKW
[MepcnekTuBbl 2023/24

DOHLER | WE BRING IDEAS TO LIFE.
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Kpu3auncbl — HoBaa HOpMa

B ycnoBusix okpy»karlLLen HecTabnnbHOCTM NOTPeEBUTENN BbIHYXAEHbI aAanTUPOBaTbCA K BbI30BaM HalLero BpeMeHMU

Inside the Putin show

The What next for SoftBank?

Graphene and decarbonisation

Economist .o

The coming
food catastrophe

Bopbba 3a pecypchl
JKCTpeManbHasa noroaa
[MoTepsa ypoxas
AednunTt BoAabI

Mepeboun B Lenovykax
NOCTaBOK

DOHLER | WE BRING IDEAS TO LIFE.

CHRQNIK | Newsweek%
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Earth
Inc.

How BUSINESS

[eonoiTUYECKNE NHTEpPECHI
[Monntnyeckoe HanpsxeHune

[Mepexon Ha 2KOMOrnYHbIE
NCTOYHUKN SHEPTUU

PocT HaceneHusa
Yp6aHuzauums
MNanaemuna

HOW TO DO
MORE GOOD

AGROWINGNIOVEM EN¥ SEEKS TOIMPRQVE THE WORLD
I TODAY AND FOR GENERATIONSJO €OME

HaceneHune nnaHetbl B 2023 -
8 Munnmnapaos 4Yenosek
[demorpadunyeckme naMeHeHus

HaceneHune Adpukun, Mekcumku,
NHamm n bnunxHero Boctoka
MoJsioaeeT

HaceneHnne EsBponbl n CeBepHOM
AMepuKun ctapeet

HecMoTpSA Ha
OKpY>XaloLwWwmm
HeraTmB U TPYAHOCTM
Bnepeam,
yesioBeyecrTso
HaxoaAuT BCE HOoBble
cnocob6bl
CnpaBJ/IATbCSA C
Kpu3ncamm



TpeHabl 2023 /2024

LleHHOCTH, KOTOpbIE YcTtonunBoe pa3BuTue
MO>XHO cebe nNo3BoNnTb
pacTuTenbHasa gmeta |
MeCTHoe NpoM3BOACTBO |
LLerno4YKkun rnocTaBoK |
yrnepoaHbin cneg

MHDNAUMNSA | SKOHOMUYHOE
NUTaHWe | YaCTHble MapKu

DOHLER | WE BRING IDEAS TO LIFE.

Co3paBas xaun

NFT | meTaBceneHHas |
BUPYCHble TPeHAbl B
coumanbHbIX CETAX |
(paHTasnmHble BKYCbI

—" AT

3a6ota 0 3a0poBbeE nocsne
naHaeMmm
HE TOJIbKO UMMYHUTET |
XOJIMCTUYECKNI Noaxoa K
300pPOBbIO | CHUXEHUE
coZepXXaHus caxapa
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HoBble
BO3MOXXHOCTH AN
npoMoakumm m CTM

NoTpebutenun ctapatoTcs 3KOHOMUTb U ULLLYT
BO3MOXHOCTU TPATUTb MEHbLUE — 3TO LIAHC A/
NpoAYyKUNUN Noa COBCTBEHHbIMU TOPrOBbIMU

Q whatare king for m ‘ Eo 0.00 Dauerhaft im Sortiment
AUSGEZEICHNET SPAREN
Amazing Offers Inspiration Your Orders Your Favourites Specialbuys BE'M PREIS_LEISTUNGS_SIEG Tl
. . . MIT UNSEREN EXKLUSIVEN ALDI MARKEN
Q@ Back | You are in: Home / Grocery Offers / Amazing Savings NOCH GUNSTIGER EINKAUFEN.
//.i . .
Making the everyday, easier
No matter your budget we're here to help you make amazing savings. From delicious meal
ideas for less to discovering all our latest price drops, you can find it all here. Check out our
energy saving tips too and enjoy the everyday at even better prices this year.

amazing
prices

MARKEN BEI ALDI.

DOHLER | WE BRING IDEAS TO LIFE!

Ka)xabi 2-1 noTpebutenb B MUpe NoaTBEpXKAaeT,
4TO CTan obpawaTtb MeHblle BHUMAHUA Ha
6peHAabl, koraa BbibMpaeT NpoAayKTbl NTUTAHUA UK
6e3anKoroJsibHbie HaNUTKMU — 3TOT TPEeHA
COXpaHAEeTCA C Hauyasia NaHAEMUMU

notpebutenen B Mupe ctanu

o nokynartb 6onee gewéBble

6 O /o NPOAYKTbI UJIN UCKaTb
NPOAYKTbI MO aKLMM 13-3a
pocTta nHdnsumm B 2022 roay

notpebuTtenen B Mmpe 3asBAsIOT,

o 4YTO XOTeNIn 6bl CHU3UTDb TPaThbl
6 3 /O Ha NPOAYKTbl MUTAHUA N
HaNMUTKKN
(Ha 18% 6onblwe, yem B 2019)

notpebutenen B MMpe UCKasu
6onbLie NPOAYKTOB nopj

3 9 0/ co6CTBEHHbIMU TOProBbiMMU
o MapkaMmum B 2022, yto Ha 10%

6onbuwe, yem B 2021

CoBeTbl aonsa 6peHpoOB:

o He cTouT nonaraTbCHa TONILKO Ha Hacneaue bpeHaa

o CTouT pacwmpuTb CNMCOK npegsaraeMbiX NpoagyKToB U
LeneBbIX rpynn

o LeHHOCTb NpoaykTa Heoba3aTeNbHO paBHa ero ueHe -
HeLOopPOoron NPoAyKT MOXET 6bITb XOPOLWNM



CnepoBaTtb
LLeHHOCTAM
norpeburtens

Kaxabin NnATbIM noTpebutenb B Mupe rotos
naaTtuTb 6osblue 3a NPOAYKT, KOTOPbIX
COOTBETCTBYET €ro LEHHOCTAM

JTOT TpeHA Hanbonee akTyasneH ANs NOKONEHUN
3yMepoB N MUJIJIEHNASNIOB

B TO Xe BpeMsi BaXHO He 3abbiBaTb U Mpo
Apyrue rpynnbl noTpebutenei.
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NMpoAayKTbl AOIKHbI
6bITb:
+ bonee kayectBeHHbIMU (64%)

« bonee none3HbIMU U
6e3onacHbIMK (62%)

* WM3rotoBneHbl NOKaNbHO U
noaaep>XmBatb MECTHOE
coobuwecTtBo (55%)

*  2JKosIornyHbiMun (55%)

OboralleHHbIn BbicokobenkoBoe
BUTaMUHaMu 6e3nakTo3Hoe
MOJIOKO
e 0 YnyJwaert
j HacTpoeHue
MHoropasoBas b6yTbisika |/ BKyc,
. KoTopbii g
M BO3MOXHOCTb “ Thl MLLELWb
=4 original
3aloJIHUTb ee
C nNoMoubrO
yMHOro jucrneHcepa
oT Coca-Cola no3sonsiet
nepcoHann3npoBaTb
HOHER PROTEINGEHALT
HarnmTKn : “ N
LAKTOSEFREI"
=
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notpebutenen Bo BCEM
MUPE roTOBbI
AonJjiaumBaTthb 3a
NPOAYKTbl MUTAHUA U
HamNuUTKu c
YKOPOUYEHHOM
LLEeno4YKoMn NoCTaBoOK.

NMoTpebutenn
BHMMaTeNibHee
OTHOCSITCH K
LlernoykKke nocraBokK
nPoAYKTOB

KoMnaHun MOryT nogaep>XuBatb NoTpebutenen MUPE M3MEHWUNN CBOVA
B UX CTPEMJIEHNM MOKYMNaTb MECTHblE MPOAYKThI 06pa3s MU3HM 33

M coKpallaTb BbIBPOCHI YIAEKMCAOoro rasa. |5 nocneaHme 2 rona,
. 4TO6bl YMEHbLWMUTb

yrnepoaHbii cnep

0XXMAAIOT, YTO
puTeinepbl n 6peHabl
6yayT BbinycKaTtb
6onee 3KONIOrMYHbIE
NPOAYKTbI

notpebutenen Bo BCEM

MoTpebutenn Bo BCeEM MMpe NpeanpuUHMMalOT AeNCTBUS
AN CHUMXKEHUS yrnepoaHoro cneja

Mpunoxun 6onblwe ycunum, 4Tobsl
n3bexaTb NULLEBbLIX OTX0AOB

(3 innocent

Yauwle nckan npoaykKTbl NUTaHUA
NOKanbHOro npouw3seoactsa

Mpunoxun 6onble ycunuim, 4Tobbl 58
HaWTWU NPOAYKTbI MUTaHUA U3 - %
0

3KONOrM4yecKu 4YUcTbix UCTOYHUKOB

62

%

DOHLER | WE BRING IDEAS TO LIFE. 10



PbIHOK pacTuUTesibHbIX
aJibTepHaTuB
npoao/NKaeT pactu

PbiHOK pacTuTenbHbIX anbTepHaTue B Mupe, 2022 | 06bém B Thicad TOHH | CAGR 2022-26

10.181 287 82 73
+2,8% +5,3% +8,5% +9,3%
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PacTtuTesnbHoe MorypTsl Ha CbIp Ha pacTuUTenbHOM MopoxeHoe Ha
MOJI0KO pacTuTesnibHO ocHOBE ocHoBse pacTuUTeNbHOM OCHOBE

YacTtoTa noTtpebnenuns (xoTs 6bl pa3 B Hegento)
69% 39% 37% 37%

DOHLER | WE BRING IDEAS TO LIFE.







bpeHAbl HANUTKOB M
NPpoOoAYKTOB NMUTAHUSA
3aBOEeBbIBalOT
BUpTyaJibHoOe
NPOCTPaHCTBO

MeTaBceneHHasa u undpoBblie MHHOBALWMN — 3TO HOBbIE
WHTEPECHbIE MAPKETUHIOBbIE MHCTPYMEHTbI A4
B3aMMoaencTens

c 6onee Mosi0A0M LEeNeBOW Fpynnon, cosgarowme
YHUKaNbHOCTb.

Anbda

Pogunnuce B nepmnog 2010-2022 | 0 - 12 net

0.2

3yMepbl

Poaunuce B nepmog 1995-2009 | 13 - 27 net

MunneHuanbl
Pognnuce B nepmog 1980-1994 | 28 - 42 roaa

0.22

NMokoneHue X
Pogunnuce B nepmnog 1965-1979 | 43 - 57 net

Baby Boomers
Poaunuce B nepuog 1950-1964 | 58 - 72 roaa

Silent Gen

Poaunuce B nepuog 1928-1949 | 73 roga u ctapwe

0.18

0.12

0.05

DOHLER | WE BRING IDEAS TO LIFE.

0.23

Entaunice

60%

MWIJIEHUaNoB 1 3yMepoB B M/pPe roTOBbI
B3aMMOAENCTBOBAaTb C KOHTEHTOM,
NOCBALWEHHbIM ee, B MeTaBCe/IeHHOM
(Ha NnepBOM MecCTe Mo NONyAsPHOCTH
KOHTEHT B nrposom dopmMare)

MoTpebutenn B Bo3pacrte Ao 35 ner xorenm

6bl B3aMMoaencreoBaTtb ¢ 6peHpgamm
NPOAYKTOB NMUTAaHUA U HAaNWUTKOB B
MEeTaBCeJIeHOM MNoCcpeACcTBOM:

> uncppoBbIX CO6bITUIN (Hanpumep,
MYy3bIKanbHbIX,
KnHemaTorpauyecknx mnm
CNOPTUBHbIX CobbITNIN) 86%

> DKCKJ/IFO3UBHOIO KOHTEHTaQ,
HeAOCTYNHOro B peasnbHocTn 73%

BOBJIEYEHUNS B UTPOBbIE
Meponpusatua 47%

BKycCbl, BAOXHOBJIEHHbIE
BUPTYaJZibHbIM NPOCTPAHCTBOM:

Coca-Cola Creations platform

13



UckyccTBeHHbIN UHTeNnNeKT B
NnULLLEBOU NMPOMDILLJIEHHOCTH

[MoMCK HOBbIX CMNOCO60B NOJSIy4YeHUS faXKe He3HAUYNTENbHOrO NMoBblWeHUs 3PPEKTUBHOCTH
MOXET MMETb peluatouee 3HavyeHne ans obbekTa NMUEBON NPOMbILLIIEHHOCTH.

[v3aliH NpoAYKTOB U CHMXEHWEe 0TXOA0B C nomoLbto 3D
npuHTEpa 1 TEXHONOMMN MICKYCCTBEHHOIO MIHTEenneKTa

OueHKa MMPOBOro pbliHKa
MCKYCCTBEHHOIO MHTeN1eKTa
B NMMLLEBON MPOMbILLUNEHHOCTH

2022r.

5,27 mnpa. $

CAGR +39,6% (2023-2028)

CyuwecrtByrowme cnocobbl npuMmeHeHus
UckyccTtBeHHOro UHTensiekTta B NULLEBOM
NMPOMbILUJIEHHOCTMU:

OTcnexuBaHme cobnaeHns CoTpyaHMKaMU TEXHUKN
6e30nacHOCTK C NoMoLblo VIcKycCTBEHHOro MIHTennekTa

« yJlydlleHHasl COPTUPOBKA M Kannbposka
npoAyKUMN;

« COOTBETCTBME TpeboBaHMAM 6€30MacHOCTM NULEBLIX
NpOAYKTOB;

« yJlydlleHHasi O4YnUCTKa;

* CO3JaHMe HOBbIX NPOAYKTOB;

* MNOMOLLb B MPUHATUN PELUEHWIA.




Co3pgaHume NnpoayKToOB
NMUTaHUA C NOMOLLUbIO
MICKYCCTBEHHOro
NHTeNnNneKTa

NcKycCTBEHHbIN NHTENNEKT AaeT HOBble BO3MOXXHOCTU
B BbISIBJIEHNN 3aKOHOMEPHOCTEN B NOTPEOUTENBCKOM
noseaeHWn, aHanmse TpeHaoB pblHKA U CO3AaHUe
HOBbIX MPOAYKTOB Ha 6a3e 3TUX AaHHbIX.

C noMouwbto MickycctBeHHOro MHTennekta 6peHabl MOryT
co3gaBaTb 60siee nepcoHanM3npoBaHHbIe NPOAYKTbI
NMMTaHUS N HaAaNUTKKU. NepcoHanusauns MoxeT 6bITb KakK Ha
YypOBHE BKyCa, Tak U Ha YPOBHE NULLEBON LLEHHOCTH
npoAayKTa.

{8 GASTROGRAPH Al

GastroGraph Al
Mcnonb3yeT MallMHHOE
oby4yeHne n anropuUTMbl
NpOrHO3MpoBaHUs ANs
MOZEeNMpPOBaHNS BKYCOBbIX
npeanoyTeHnn notpebutenen
N MPOrHO3MpoBaHUS TOro,
HaCKO/IbKO XOPOLUO OHM
oTpearvpyT Ha HOBble
BKYCbl.

DOHLER | WE BRING IDEAS TO LIFE.
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MASTER BLENDER
Artificial Intelligence

SUPERVISED BY

Angela D’Orazio

O e
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SWEDISH SINGLE MALT WHISKY

ALC./VOL: 46.1 %
VOLUME: 70 cl

}

Hoow Foods (Callery’s u Hegg)

CunHranypckmin ctaptan paspaboTan MHTeNNeKTyanbHYO
nnatgopmy aAnsa npeobpasoBaHnsa NpoayKTOB B bonee
300pOBble anbTepHaTUBbI, UCNONb3Yys 6a3y AaHHbIX
NULLEBbBIX MHIPEANEHTOB N X PU3NKO-XUMUYECKNE
CBOWCTBa AN onpeaenieHns HOBbIX peuenTyp.

Bucku cozpaHHoe NCKyCcCTBEHHbIM
NMHuTennektoMm (Mackmyra)

MepBbin B MMpe BUCKWU, HOBbIE
peuenTbl KOTOPOro co34aHbl C
MOMOLLbI MCKYCCTBEHHOIO
WHTEeNNeKTa.
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HoBblie cnocobbl
KOMMYHMKaLMUU C
norpeburtenem

MeTaBceneHHasa U NFT — HOoBble HEODObIYHbIE
MHCTPYMEHTblI MapKeTuHra, KotTopble 3auHTepecyoT
MONOAYIO LeneByto rpynny YHUKaAbHbIMU
BneyaT/IeEHNAMU

QR kop ckpbiBawowmn 3a cobon
BO3MOXXHOCTb Bbiurpatb NFT:

B 2022 roay komnaHus MilkPEP HaHsana
3Be34 pyTbona Anga yyactus B KaMnaHum
«Got Milk?», B pamkax KOTOpoOW
onpeneneHHble MOSTIOYHbIE NPOAYKThI
6yayT MMeTb crneuunasnbHble CKPeTY-
3TUKETKU, NoA KOTOpbIM byayT
ckpbiBaTbCca NFT.

DOHLER | WE BRING IDEAS TO LIFE.

comedian who

WELL, IT'S NOT SOUP

Artist's Statement:

They say that Andy Warhol painted soup because he
liked it. We think he would have liked our almond milk
too... and he definitely would have had something to

say about NFTs, that's for sure.

What's better than one litre of Inside Out Almond
Milk? Four litres of Inside Out Almond Milk.

Konnabopauum ¢ XxyaoXxHmkKamm
(Inside Out)

ABCTpanunckmii 6peHa HanMTKOB Ha
pacTUTeNbHOM OCHOBE NpeaoCcTaBun
CBOMM NoTpebuTensiMm BO3MOXHOCTb
6ecnnatHo nonyuutb NFT apT (c
MUHUMaNbHbLIM YrnepoaHbIM CneaoMm)
CO34aHHbIM 6peHAOM COBMECTHO C
XyLOXHuuen SpuH Jlerrar.

Kaxpoe NFT ¢ MpoHuen pacckasbiBaeT
06 aBCTpanuickKom KynbType.

16



[TokoJNleHuUue
3yMepoB MeHsAeT
Halwl MUp cerogHsA

Jltoan, poxaéHHble Mmexay 1995 n 2009, xueyT B Mmpe
TexHosormm, rnobanmsaumm n HeonpeaenEHHOCTH

2 MAGIC
SPOON

GRAIN-FREE CEREAL |(:"e”“1:ve? PeGCh

towos &

S TRIPLE ZERO £

NMOKOJIEHUIO 3YMEPOB HEOHXOANMA
AOCTYNHOCTb, pa3HoO6pa3ue,
6e30nacHOCTb 1 ayTEHTUUYHOCTb

nosiesHoe NnUTaHue 1 340poBblIN 06pas3 XU3HU
M3 HULUEBbIX CTAHOBATCS MEMHCTPUMOM

76% XOTAT BUAETb HANUTKN € HAaTypaJZibHbIMMU
MHrpeaneHtTamm 6e3 xmMmMmmyecknx aobaBok

73%0 XOTAT BUAETb HAMUTKN CO CHUXKEHHbIM
coaep>XaHueM caxapa wnam Boobuye 6es
Hero

NPpeEANOYNTAOT afibTEPHATUBbI CaXapy, TakKue
KaK cTeBus

HY>XXAaloTCA B AOMNOSTHNTENBHOMN noalsapdake
BUTAMWHaMMM N NPOTEMNHOM

35% 3yMepoB B AMepuKe CTasio NUTb

6onblue asikorosns, 4YeMm A0 NaHAEeMUun; Tem
He MeHee, 3yMepbl BCE elyé NbioT MeHblue,
yeM npeabiaylime noKoJsieHus

PROTEIN

PLUM SPICE BAR

17






Q

simple truth
organic

OYHKLUMOHAJNIbHbIE

STRAWBERR!

CBfsi3aHHbIE CO 340pPpOBbEM CREAM

SUPPORTS

n pony KT bl H a n M Ke MMPOBa?:E-I(-;OF;”;g(Z:Eb_;6MnH. €]
NONYNAAPHOCTU .o

69.815 | +5,8%

R

87.871 | +4,5%

10.624 | +4,4% 4,572 | +2,0%

Health

Natural Performance
Ingredients

[0)
5.713 | +4,4% 112 | +2,6%

nightfood |

2 []
< ‘-‘ %
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3a6oTa 0 cBOEM 340pOBbLE

MoTpebuTtenn XoTaT YAYULllUTb pPa3fIMUYHbie aCNeKTbl CBOEr0 30P0OBbS

AcnekTbl 340pPOBbS, HA KOTOPbIX NOTpeburenmn
cdokycupyrorcsa ¢ 2020 roaa:

* UMMyHUTET

* MunweBapeHune

+ Cepaue v cocyabl

* MeHTanbLHoOe 340poOBbLE

Camoe pacnpocTpaHeHHOe pelleHune ans
yAydlleHns CBOero 340poBbs cpeau
notpebutenem — 3T0 CHUIKEHUne
notpebneHmnn caxapa v BbiI6op NpoayKTOB
CO CHM)XEHHbIM ero coaep>xaHuem.

Apxat
N3omanbT |

Sputput | CteBus

HacTol nuctbeB cteBumn

-vdgwaﬁyzé

‘%@ ;z«%"""

DOHLER | WE BRING IDEAS TO LIFE.

CTaTucTUKa noucka MHrpeaneHToB, NPoayKTOB
NUTaAHUS U HaNUTKO[E, YKPenasioWmnxX UMMVHUTET
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Moacnacrurenu, KOTopbie BOCMPUHUMAKOTCSA
kak 6onee nonesHble, YeM caxap
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We bring dairy to life.

BKyC u LiBeT
TpeHAbl

| WE BRING IDEAS TO LIFE.

DOHLER
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Viva Magenta- uBet roga 2023

#Magentaverse

"——

%\ %g\ e a £ N ‘ 4 m.zc”“"'““ 3
: : 4357 & \ 4 - 4 nmlmdm tion
§ ~\\ R\l ? i o 4 w Esl\ssﬁ
2 ' - ) ; — Vi rries & P 5
becr am E,,ma

"egf.:; : g s x L‘ - PANTONE’
>) g 11 : : ‘ Viva Magenta

18-1750

Viva Magenta -  [gqo
Pantone's Color
of the qur PANTONE

the Year
2023

Viva Magenta
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daHTasnuHbIE U 3arafoYHblie BKYCbl

61% noTpebutenen B Mupe NobaT TIMMUTUPOBAHHbIE NPOAYKTbI 3@ TO, YTO OHM HEOObIYHbIE U BbI3bIBAOT NHTEPEC

%ﬁ‘; “ ‘i
E 4 »
:”f":
N
MoTpebuTtensaM HpaBUTCS P IR
21 / — ry obcyxaaTb U
% i pa3raabiBaTb
> D o TANHCTBEHHbIE BKYCbl
= - AV O R OHJ1aH BMECTEe C

APYrMMKU. DTO OT/IMYHas
naes, Kak caenatb
JNMMNTUPOBAHHbIN

Bvte NpoAYKT eLwé 6onee
.~ LIMITED EDITIoN MHTEPECHbDbIM.
iy = j 3
[ - o N \ Annavkauunm
' "w_-' ] / .\ B TpeHpe: NasmpoBaHHblie HAMUTKN
Uy B i . Habupatolwme nonynspHocTb: Lokona
JERO SUGA —— T paioti ynAp Al
S S : MopoxxeHoe | [lecepTsbl
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LinTpycCbl — BKycoBble 3Be34bl PbiHKa

60% noTpebutenen B MMpe acCoumMnpyroT LUUTPYCOBblE BKYCbl CO 340POBbEM

¥ 4\»:‘ 'u""l\.

NMoMesnio KanamaHcu
Fropbkun AnenbCuH

l03y Ko>xypa AnenbcuHa

Cauyma KyMKBaT

KneMmeHTUH KpacHbin AnenbCuH
PosoBbin NpenndpyT

It's Pine Lime time!

LT
& 'o,'

>
- UM". )
= TEp
Sl

 Pine Lime -

BNl ey |

Annnmkaunn obani ~.
Ay 2 A\

B TpeHge: MNasmposBaHHble HanuTkn | Cokun | Cokoconepxauime
HanMTKN

Habupatowme nonynapHocTb: MopoxeHoe | JecepTbl | MorypTbl
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Cnapkoe + ocrpoe = HOBbIe Brne4yart/ieHus

MNoTpebutenu nuwyT HeobblYHblE BNeYaT/ieHns, YTobbl caenaTb spye CBOK NMOBCEAHEBHOCTb

Aroabl Apb6ys J1anuM numon
MaHro TamapuHA
BaHWNDb LWokonan

MMOBUPDb nepeu Ynnn

KaneHckuu lNMepeyn

|Pops.

Jurpose, Annamkaunu

B TpeHae: Coku | Na3npoBaHHbIe HANUTKU

Habupatouwime nonynsapHocTb: KoHanTepckue nsagenuns |
MopoxeHoe | AnKOrosibHble HanUTKKM | lorypTsl

IIIIIIIIIIIIII

RICH IN 8 edition

VITAMIN D

OOOOO
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LiBeToUYHblIe BKYCbl aCCOLMMPYIOTCSH C MNMOJIb30M

Kaxkabln 2-i noTpebutenb B MnMpe cumTtaeT rmbuckyc npusnekaTesibHbIM UHIPeaNEHTOM A1 apOMaTU3MPOBAHHOW BOAbI
N COKoCcoAepXalWwmx HaNMUTKOB

(| eMONAY B

ST e
A q

ICE CREAM S/1
Witdeer. |
Lavender i
O “se‘yfwi'vbmnﬂ’y'::‘y ‘ )

© cream with a pop of W
orange and lavender:

DOHLER | WE BRING IDEAS TO LIFE.

F'MBGUCKYC Naccudnopa

AHuaH by3uHa QOVER  QOVER  C\OVER
SOLDE] PINK

MupT Kpanuea Po3a
JiInmoHHana Bepb6eHa OcMaHTyC

dunanka XlQCMMWH Nnasanpa

SRR
Annankauum %

B TpeHae: MNasmpoBaHHble HanuTkn | Komy6bua | Coku
Habupatwwume nonynspHocTb: MopoxeHoe |
NecepTtbl | ViorypTbl | MonouHble 1 pacTUTeNbHblE HAaNUTKM |

" ORGANIC

CHERRY BERR HIBISKUS FLAVIRED
2% REDUCED FAT HILK
IE’EWWmmmm
warwas

nIce

< (o)

e e

- S S

FRUIT POPS

shot giério
probioéticos

BOUQUET

2 BoranicaLs

o
Fpfel
k Vet BEgtte
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i
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We bring dairy to life.

0O630p KaTeropum
MOJIOYHbIX -
NPOAYKTOB W

BKYCOBbIX TPEH10B | L

DOHLER | WE BRING IDEAS TO LIFE.



MoTpebneHne MONOYHbIX NPOAYKTOB YBEJSIMUUIIOCH Ha 2% 3a nocnegHue

\ ¥ 4
M " p O B o M NATb JIET, YUTO OTpaXkaeT CTarHauui pbiHKa. B cpegHeM noTtpebneHve Ha aywy
HaceneHusa B 2022 roay coctaensano 25 Kr npu cpegHmnx pacxogax 69 espo.

MOJIOHHOMW OFbEM 198 mnH.ToHH | 1.5%

n p Ony K u " " 2022r. PO3HWYHbIK 06bem 2022 CAGR 2022-27
CTONMMOCTb 473 MJIPA. € 3.90/0

2022r.
CAGR 2022-27

Po3HnuyHasa ctonmocTtb 2022

*6e3 (pyacepsunca

26%

Ha MOMOYHYIO NPOMbIWIEHHOCTb NMPUXOAUTCH
dalry. yeTBepTasd YaCTb MMPOBOIr0 pPblHKA NPOAYKTOB

desserts
e MATAHUA.
4
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Mwup

MonouHble NpPoAYyKTbi: pa3BUTUE PbIHKA

Mup | po3HNYHbIN 06beM B 1000 TOHH | pO3HMYHAS CTOMMOCTb B MJIH. €BPO

®akTnyeckumn| [llporHo3u- ®akTnyecknn| MporHosun-
CroumocTtb | CTOMMOCTb

pyeMbIN poCT poCT pyeMbI poCT
2023-27 2021-22 2023-27

Ob6bem O6bem

KaTteropus pocT
2022 20271p | 5551.37

MuTbeBble MOJZIOYHbIE HAaNMUTKn 148 687 160 298 0,9% 1,2% 158 712 215 461 8,8% 4,8%
ApoMaTn3npoBaHHOE MOJIOKO 15 165 16 336 1,6% 1,1% 24 675 31 579 7,5% 3,8%
Monoko 130 926 141 044 0,8% 1,2% 117 383 160 257 8,6% 4,9%
Cyxoe MOs0oKO 2 596 2918 1,1% 1,9% 16 653 23 625 11,5% 5,5%

Viorypr 1 kucnomonouHele 39846 45089 0,9% 2,0% 86 744 116 398 5,8% 4,7%

NPOAYKTbI
KrucnomonouyHbie npoayKThbl 6 024 7 207 2,0% 3,0% 6 698 10 212 11,5% 6,7%
MuTbeBoOW MoOrypT 14 795 16 685 0,0% 1,8% 32 688 43 324 3,3% 4,5%
MorypT apoMaT13nMpoBaHHbIi 9 632 10 089 -0,6% 0,8% 29 416 37 240 5,8% 3,8%
WorypT 6e3 nobaBok 9 394 11 109 3,2% 2,7% 17 943 25 621 8,6% 5,7%

Macno u cnpepabl 11 587 12 774 2,0% 1,3% 42 114 55 570 8,6% 4,4%

Cbip 17 996 20 884 1,6% 2,2% 128 535 181 014 7,9% 5,6%

Apyrne MoJsi0uHbIE NPOAYKTbI 19 568 21 443 1,1% 1,5% 56 844 76 313 7,5% 4,8%

MOJIOYHbIE NMPOAYKTbI 237 684 260 487 1,0% 1,4% 472 949 644 756 7,8% 5,0%
MPOAVKTDI HA 10533 12 052 3,9% 2,5% 18 678 26 544 9,5% 5,4%

PACTUTEJ/IbHOM OCHOBE

DOHLER | WE BRING IDEAS TO LIFE.
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MoJiouUHbIe NPOAYKTbI: pa3BUTUE PbIHKA

Poccusa | nponssoacteo B 1000 TOHH

2019-20|2020-21|2021-22

TpagnyumoHHbie MI 8 567 8 811 9 021 9 187 2,8% 2,4% 1,8%
CoBpemMeHHble MIN 1277 1 266 1328 1170 -0,9% 4,9% -11,9%
NorypT 820 810 819 692 -1,3% 1,1% -15,5%
MpoayKTbl HA OCHOBe TBOpora* 235 226 220 186 -3,7% -2,8% -15,5%
TBOpPOr C BKYCOBbIMW KOMMOHEHTaMM 20 19 36 60 -2,6% 88,2% 67,6%
Hanntkn Mono4YHbIe 96 109 131 122 13,6% 19,9% -6,4%
MpoAYyKTbl U3 CbIBOPOTKU 20 15 28 26 -24,5% 89,3% -9,5%
Apyrne Mono4vHble NpoayKTbl** 87 87 94 84 0,1% 8,2% -10,2%
Aetckune MN 131 129 131 118 -1,6% 1,7% -10,0%
Oo6wun ntor 2,3% 2,7% 0,0%

* TBOpOr, NPOU3BEAEHHbIN C MCNONb30BaHMEM yAbTpaduabTpaumm U cenapmpoBaHms, TBOPOr 3epHeHbI M TBOPOr C BKYCOBbIMWM KOMMOHEHTaMM
**Xene, Myccobl, KpeMbl, cydie, KUCenm, KOKTenIM Ha OCHOBE MOJIOKA M MOJIOYHbIX MPOAYKTOB, NPOAYKTbl TepMuyeckmn obpaboTaHHble nocne cKkBaluMBaHUS

NOrypTHble, KedupHble 1 npoyme

DOHLER | WE BRING IDEAS TO LIFE.

McToyHuK: PoccraT

Poccusa

30



P cospenennne For Chil_dren,l% 2023 q1
O C c M ﬂ - Modern,11%

TbIC. TOHH
MoJioUHbIEe
NPOAYKTbI -
-0,6% .

Traditional,88%

2017 2018 2019 2020 2021 2022 . 2022 2023
q1 q1
.
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We bring
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Mwup

MoaepH a3upm:
BKYCbl B TpeHae M

KnybHunka 843 -8%  benbin nepcuk 66 57%
LLlokonan 465 11%  MopoxeHoe 24  41%
Mup | HoBble 3anycku 2022 n gnHammka 2021 - 2022
BaHunb 355 -8%  JlecHol opex 66 32%
McTounuk: GNPD Mintel | MUHMMYM 20 HOBbIX 3anyckos B 2021-2022 roaax (B COBOKYMHOCTK) baHaH 209 -3% NeyeHbe 31 24%
MaHro 198 -22%  benbii Wokonaa 51 19%
Mepcuk 176 -10% CONSER 58 12%
Kapamesnb
YepHuKa 173 -25%  Twpamucy 93 6%
ManuHa 130 -24%  [paHaTt 50 2%

34 N
MILK, FRUIT & OATS SMOOTHIE

Banana Caramel

s

éi““"""-_

SLiMiTEp:

Z BATcy 3
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MANGO
= GARROT -

MANGO-ZANAHORIA

Fiavored with other Natural Flavos

% Saborizado con otros Sabores Natureles
‘ 67 FL0Z (198 ml)

XJionbsA FROOT MAHro BAHAH-KAPAMEJIb
LOOPS BOBbl TOHKA (BAHO®®WN)




Poccus
W
MOAEPH O3NPWN: I N
u KnybHunka 491 3naKku 70
B Kyc bl B Tpe H ne YepHuka 270 MaHro 39
Mepcuk 203 AHaHac 26
Poccusa |no KonuyecTtsy ToOBapHbIX no3uumnn | 2022 BuLLHA 178  MaHro-Mapakyiis 24
McTounuk: N-Tech | PUTElin | BKAIOYAET CeAyIOUME MOA-KATErOPHI: AGCEPTSI, HOTYPTSI, TBOPOXHas rpynna, ManvHa 123 CmopoAanHa-YepeLlHs 22
C e LLlokonaa/Kakao 97 ExxeBuKa-YepHuka 21
BuwHsa-YepewHsa 86 Mnombup/MopoxeHoe 21
BaHunb 84 MaHro-llepcuk 18
® 1actose 5 Abpukoc 73 Kapamersb 18
r e "\ : \ Mapakyisi-Mepcuk 71  TpaHaT-ManuHa 10
N - N @I
?,'f'f,ffﬁ.,'flgffﬂ ~ | e =

AIBJIOKO-BAHAH- CMOPOAVHA MAHIO-MAPAKYiifi
MOPKOBb CEMEHA AMAPAHTA CEMEHA YMA




TpeHAbl HA PbIHKE MOJIOYHOM NPOAYKLMN

=B

C\OVER

SONOMA.

GOLDEN
MQON

guthealfy

\mmunity supports

3505)
OYHKUMOHANBbHOCTb

3n0poBoe nuieBapeHmne | Nogaep)xka UMMYHUTETA |

CoaneprxaHune 6enka | BUTaMuHbI 1 MUHEpansl |
lMnTaTenbHOCTb

B
PROTE Carrefour
e [BIED
i

Yaourt au lait entier

p—
S1881s
simple ingredient skyr
18|11

Fraises mixées
Avec aréme naturel

% o ’ ,%()Oge (4x125g)
 SES |

il

rwity § smooth

HaTtypanbHOCTb

Ynctaa atukeTka | OpraHuk | NMoaxoauTt Ansa AeTemn

= Bi@tituiy

WOOLWORTHS -

¥ %ESSI;RT nu ' EIISHHS-/

kies ‘n' creme

> LLIDERS
wwimte s\ lavored dessart

i ot et n i

;’ 5 WIEALHE RO REIWTIR Y
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Hacna>xgeHue

MynbTUCEHCOPHbIE BReYaTneHns | HoBble BKYCbl U
TekcTypbl | CE30HHbIE U TMMUTUPOBAHHbIE NPOAYKThI

YOGHURT
FRAMBOO:

——— S ——
| Jetzt GRATIS testen E:"“"

ACTIVIA

Ohne Zuckerzusatz
& ohne Sfstoffe

EL

Extra viel
Frucht

200 m €

MeHbLIe caxapa u XUPOB

be3 coaepxxaHunsa caxapa | CHmxeHune caxapa | Co
CHMXKEHHbIM CcoAepXXaHWeM caxapa WUan Xxupa

Mwup

MHHOBauum

Mone3Hbih nepekyc | MynbTUCEHCOPHbIE BNeyaTneHns | HoBble
BKYC U TeKkcTypa | JlinmutupoBaHHas cepusa | Kedbup n apyrmne

KNCNOMOJZIO4YHbIE HAMNTKU

@uival“

BIODYNAMISCH

DTUYHOCTb

2KonornyHocTb | MepepabaTbiBaemas ynakoBka |
YcTonumeoe n nokanbHoe depmepcTso | Npo3payvyHoCTb
N OTCNEXNBAEMOCTb 34



TpeHAbl HA PbIHKE MOJIOYHOM NPOAYKLMN

. BRyCBMAA HORERHOL S RRASIMHE
KOKTEWAD
MOAU‘IHNM
KOKTEﬁm; : = ® “ m‘@
Knmsmnbi
\

MoJ104YHbIe NPOAYKTbI

HoBble BKycCbl | HacnaxaeHune | ®yHKUMOHANBbHOCTL |
MepcoHanusaumsa | Ocobas uenesas ayantopus - AeTU

R0 S RN

©cnasmo’

7z

1Z

Z
7
/

»TpaAMLIMOHHbIe
KMCJIOMOJIOUYHbIE NMPOAYKTbI

ApoMaTU3NpPOBaHHbLIN Kedup | PskeHKa CO BKYCOM |
lMocnonHbIN TBOPOr

Poccusa

iozypm

MIOCREMA

THHEHHH = 2 ot Vm"ﬁ%mw’mh ,.'

KOMEKU N\ WP vaso '!Z ozyim

~J LAPLANDIA |- MlUCREMﬂ

“Orvpr cnusodHE!Y,

&

SER
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== OMHWK - TonAeHOE MONOKO ==

NMutbeBoi u rycroin Morypr

HoBble BKyCbl | HOBbIVM B3rnsig Ha Knaccuky | ®yHKLMOHANbHOCTD |
MoBbileHHOEe coaepxaHune b6enka | be3 nobaBneHHOro caxapal
MynbTUCEeHCOpHbIe BneyaTneHns | Kpocc-kaTteropmsaums

(TR %

CbIBOpPOTOYHbIE HANMUTKMU

®DYHKUMOHANbHOCTb | HoBble BKYCbI 35



I pe H n bl HecMmoTpsa Ha To, UTO 06bEeMbI NpoAa) MOJIOYHOW NPOAYKUMU Ha Poccus

POCCUINCKOM PbIHKE OCTAlOTCHA B OTPULIATE/IbHOM 30HE, B 3TOW

M H AYCTp " " 0 MHAYCTPUU CyLLECTBYIOT NEPCMNEKTUBHbIE TPEHAbI, KOTOpPbIE
0

MOryT CTatTb OpUeHTNpomMm Ansa npousBonMTeneﬁ

MOJIOYHaNA nNnpoayKLuus

- NMepeknroyeHne Ha OHJIaUH NOKYINKH

Benay yaobcTBa WONMHIa B UHTEPHETE A0S OHJAWH-NPOAAX B MHAYCTPUN
MOJIOYHbIX MPOAYKTOB NpakKTUYeCKn yaBounsiacb No CpaBHEHMUIO C NPoLbIM
rogoM u coctasuna 3,7%.

DKOHOMMSA 3a CYEeT HeCTaHAAPTHbIX YNaKOBOK

DKOHOMUS cpeau notpebutenerm MoNOYHOW NPOAYKUMN CTaHOBUTCH
pa3BUBaOLENCS NPUBbBIYKON, U NPOSABASETCS A/ KaXxaoro nokynartens no
ceoeMy. OgHako aBa Hambonee pacnpocTpaHeHHbIX cnocoba —
rnepeksitoyeHne Ha ToBapbl 60 B ManeHbKnx, Nnb6o B 601bLLINX
ynakoBKax.

PazBuTHE YacCTHbIX MapokK

Ha ¢doHe TeHaeHuUun nokynaTtenem K 3SKOHOMUKU elle ogHUM TPeHA0M
cpean notpebutenen CTaHOBUTCH NMOKYMKa TOBApOB Noj CO6CTBEHHbIMU
TOProBbIMM MapKaMy, KOTOpble 3a4acTyto MO3BOJIAKT KYNUTb NMPOAYKT MO
bosiee HNM3KOW LeHe No cpaBHeHUto ¢ bpeHaamMu. B cpeaHeM npoaaxu
MOJIOYHbIX TOBApPOB YaCTHbIX MAapoK pacTyT Ha 32%.

36




Kak no6aButb LULEHHOCTU MOJIOYHbIM
npoaykKTtam?

We bring

TMTenbHbIE T nyKTbl
3 PaLunoHe Nutannsn

a

DOHLER | WE BRING IDEAS TO LIFE. 37



Kak oTBeuyaTb Ha TeKyLuMe notpebHocTu
PDblHKa?

PeweHusa, obecneunBaloLlime syyliee COOTHOLIEHue
LleHbl 1 KauecTBa

« Pa3Hoo06pasre KOMMJIEKCHbIX peLleHusa u
MHIrpeAMeHTOB No Jsiyudluei ueHe, n obecneyeHune
CE30HHbIX OWYLWEHNN 1 ayTEHTUYHOIo BKyca B
npoayKTe

* WHTerpupoBaHHble HaTypaJibHble BKYCOBbIE U
LBeToBble peweHus 4119 andpdepeHUMpoBaHHOMo n
ayTEHTUYHOr0 BKYCOBOIO Npoduns, a Takxe BU3yaslbHOMN
NnpuBAeKaTesIbHOCTU UKW 4719 YaCTUYHOW 3aMeHbl
AOPOroCToSALWMX NMHIPpeaANEeHTOB.

DOHLER | WE BRING IDEAS TO LIFE. 38



Uapeun ana 6yayuimx npoayKToB

PASHOOBPA3UE
BKYCOB

AyTEeHTUYHbIE N HEObbIYHbIE
KOHLUeNnuun ansa pacwmpeHus
KJ1ACCUYECKOW JIMHENKMWN.

Knaccnyeckne BKycoBble
npounnun
KnybHunka MJItOC+

DOHLER | WE BRING IDEAS TO LIFE.

PACLUMPEHVUE _
NPOAYKTOBOW JINHENKM

BOOXHOBNEHHbIE TpeHAaMun
naen NpoayKToB ANs
A depeHUMpPOBaHHOIO
nopTtdgonuno.

* OYHKUMOHANbHOCTb:
NUMMYyHUTET

+ Ce30HHble BKYChI

+ HacnaxpeHue

onTMuMn3ALUMnA
NPOAYKTOB

YoosnetsopeHue notpebHocTen
notpebutenen B 6onee
HaTypasbHbIX NPOAYKTaX U
NPOAYKTaX CO CHUXEHHbIM
cogep)kaHueM caxapa.

« PelweHns ansa npoaykToB C
YNCTOW STUKETKOMN

 CHWMXeHune coaepxxaHus
caxapa

AONMOJIHUTEJIbHbIE
UAEN

JlonoNIHUTENbHbIE KOHLUENUUN U
NpoAYKTOBblE NAEN
OCHOBAHHbIe Ha
NoOTPebUTENbCKUX TPeHaax

 Tpasbl U Cneynun

* SHApkun useT N HeobblUHbIN
BKYC

* LlBeTo4yHble Npodunnmn

39
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NpeBeHTMBHaA 3abota o 3noposbé

MoTpebuTenn XoTAaT yNy4llUTb Pa3fINYHbie acneKkTbl CBOEro 3/10pOBbs —

MMMYHUTET COXPAHAET NNAEPCTBO

CHUXXEHME coaepXaHnsa caxapa Unmn BKYC

npoaykrta?

o noTpebutenen B Mmpe o notpebutenen B Mmpe 3asaBASAIOT,
o NJaHUPYIOT Ha4yaTb NUTaTbCA o YTO COCTOSIHUE UX 3[0pPOBbA 3a
6o0siee NnpaBUIbHO nocsiegHue 2 roga ynyuwniaocb

AcnekTbl 340p0Bbs, Ha KOTOPbIX NoTpebuTenu CTtaTuctmnka rnomcka nHrpeaneHToB, NpoayKTOB
MIAaHUPYIOT CHOKYCMPOBATLCHA B TEHEHUE CNeayoLnX MUTAHUA U HAaNUTKOB, YKPEnIAaLWmMX UMMYHUTET

12 mMecsaueB*
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YpoBeHb UHTEpeca K UHrPeANEHTaM, NpoayKTaM NuTaHus
N HanuTKaM, YKPEnasowmM UMMYHUTET, OCTa&TCs Bbllle
66% [IONaHAEMUNHOIO YPOBHS
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3a6oTa 0 cBOEM 340pOBbLE

[MoTpebutenu xXoTaT yNy4dllnUTb pa3/iMdHble acneKkTbl CBOEro 340p0OBbs —
MMMYHUTET COXPaHSET NMAEPCTBO L

AcneKTbl 380pOBbsi, Ha KOTOPbIX
noTpe6uTenn NNaHMpyIoT cchOKYCMPOBaTbCS
4 4 0/0 B TeueHue cneaytowmx 12 Mecaues*
66%

notpebutenen B Mmmpe 3asaB/SAIOT, .
4YTO COCTOSIHME MX 3A0POBbS 3a 56%
nocneaHve 2 roga
YyAyuLwwniochb

MonckoBble 3arnpochbl Ha TEMY UHITPEOUNEHTOB,

NnpoAyKTOB NMMUTaHNA U HAanMMTKOB MOBbILLAOLWNX

MMMYHUTET

53%

I I48%

UmMmyHuteT [llMweBapenHue Cepaue u [lcuxmuyeckoe KorHuTusBHoe

cocyabl 340pOBbe 3/10POBbE

o o ©
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Proactive health

Consumers are looking for various areas of improvement, |
immune health still leading k

0 Health areas consumers focus on in
o the next 12 months*

66%

of consumers globally stated
that their health has improved
over the last 2 years

ot 53%

48%
38%
Search for immune boosting ingredients,

food & drinks Immune Digestive Heart health Mental Cognitive
health health wellbeing health

-
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Trends shaping 2023 and beyond

Affordable Values Necessarily sustainable Believe the hype? Post-pandemic health
Inflation | Affordable Plant-based diet | Local | NFT | Metaverse | Viral Social Beyond immunity | Holistic
Nutrition | Private label Supply chain | Carbon Media Trends | Fantasy health | Sugar Reduction |
Footprint Flavours Nocaholics

B | -

b v
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Consumers are
more mindful
about the
supply chain of
products

Companies can support consumers in
their effort to buy local and reduce the
carbon footprint

Changes made to reduced carbon footprint by
consumers globally

Made greater efforts to avoid food 68
waste %
Sought out more local food and _ 62
drink %

Made greater efforts to find
sustainably sourced food

DOHLER | WE BRING IDEAS TO LIFE.

of consumers globally are
willing to pay extra for
food & drink products with
a shortened supply chain

expect retailers & brands
to launch more sustainable
products

of the consumers globally
changed their lifestyle in
the past 2 years to reduce
the carbon footprint
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Okpy)xarouwjan
cpena oCTtaeTcs B
LLeHTpe BHUMaHuUsA
norpeburenen

AOveTbl noTpebutenei B Mupe

Msico - NnonHOLEeHHas 4YacTb _ 52
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OAT:

VANILLA UNSWEETENED

A= Litehil f —
GREEK STYLEf8

PLANT-BASED YOGURT |
Made with Almond Mik & Sof

e 15g;a, | Oge=. B "“:m::'

Komunccuma EAT-Lancet pekoMmeHayeT Tak
Ha3blBAEMYIO «MNIAaHETAPHYIO ANETY>»,
noJie3HyIo AN 340POBbSA YesioBEKa U
MeHee BpeAHYIo AJif DKOJIOrUn:

« yrnop Ha pacTuTesibHble
MHrpeamMeHTbl — 3/1aku, GPYKThI,
OBOLLIM, OpPeXMn, 3eNneHb

* MEeHbLUe YXUBOTHOIO NpoTeMHa

BEYOND

PLANT-BASED
NUGGETS
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PacTurtesibHble AueThl
OCTalOTCA NOoNynsApHbIMMU

OCHOBHble NOoA-CerMeHTbl U NMPOrHO3 pocTa
NPOAYKTOB Ha pacTUTENIbHOM CbIpbe
Ha 2022-2027 r.r. (obwunin 0bbem)

#1 PactutenbHble HAaNUTKN: +149%

10.181TbIC. TOHH | +1.399TbIC. TOHH

2 PactutenbHblie norypTbl: +29%

287TbIC. TOHH | +83TbIC. TOHH

3 PactutenbHbIn Cbip: +48%

82TbIC. TOHH | +39TbIC. TOHH

#4
+519%

73TbIC. TOHH | +37TbIC. TOHH

PacTtutenbHoe MOpPOXeHoe:

DOHLER | WE BRING IDEAS TO LIFE.

OCHOBHbIE NPUUYUNHbI NoTpebaeHus
NnpPoAyKTOB Ha pacTUTE/IbHOM Cbipbe

Jlyuwe ana okpyxawulen
cpenbl

bonee nonesHble
Jlyulwe Ha BKyC

bonee HagexHble

~—d

based drinks
based yoghurts




Plant-forward diets

remain popular

Top sub-segments and forecast growth
for plant-based dairy products 2022-2027
(Total VOL)

#1 PB Drinks: +14%
10.181k mt | +1.399k mt

2 PB Yoghurt Alt.: +29%
287k mt | +83k mt

#3 PB Cheese: +48%

82k mt |+39k mt '/”"
#4 PB Ice Cream: +519%
73k mt | +37k mt ‘g

[

DOHLER | WE BRING IDEAS TO LIFE.

Top reasons to consume =
dairy alternatives

Better for enviroment 70%

healthier »&.
I -

Taste is better

More trustworthy
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Are food & gnm
beverage brands 7UCC -
going virtual?

Metaverse & digital assets are interesting
new marketing tools to engage with a
younger target group by creating

excitement & uniqueness 6 O 0/0

of Millennials & GenZ globally are likely
to engage with Food related content in

Alpha Gen the Metaverse (#1 is gaiming)
Born between 2010-2022 | 0 - 11 yrs old '
Gen Z ' _
Born between 1995 to 2009 | 12 - 26 yrs old ' Consumers under 35 would like to interact
. . with food & beverage brands in the
Millennials . metaverse through:
Born between 1980 to 1994 | 27 - 41 yrs old
Generation X > digital events (e.g. music, sport or
Born between 1965 to 1979 | 42 - 56 yrs old ’ cinematic experiences) 86%
being able to experience exclusive
Baby Boomers ’ ; .
Born between 1950 to 1964 | 57 - 71 yrs old content not available in the real
world 73%
Silent Gen > being able to engage in gaming

Born between 1928 to 1949 | 72 yrs and older events 47%

DOHLER | WE BRING IDEAS TO LIFE.
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bpeHAbl NPOAYKTOB
NMATAaHUA U HAaNMUTKOB
3aBOEBbIBAIOT BUPTYaJibHOE
NMPOCTPAHCTBO

MeTaBceneHHass u NFT — HOBble HEOObIYHbIE MHCTPYMEHTbLI MapKeTUHra, KoTopble
3aMHTEepecyroT MOJIOAYIO UeNnieByto rpynny yHMUKanabHbIMKW BnedaT/IeHNAMMn

MoTpebutenn B Bo3pacte Ao 35 net xotenu 6ol
B3aMMoaemncrBoBaTb € 6peHAaMM NpPoAYKTOB
NMUTaAHUA U HANUTKOB B MeTaBCeJIEHOM
nocpeacTBOM:

> umdpoBbix cobbiTU (Hanpumep,
MYy3blKaslbHbIX, KUHEMATOrpapuyeckmux niun
CNOPTUBHbIX CobbITNIN) 86%

> DKCKJIFO3UBHOIO0 KOHTEHTAa, HeJOCTYMNHOro B
peanbHOCTUN 73%

QR kop ckpbiBaowWwmn 3a cobon
BO3MOXHOCTb Bbiurpatb NFT:

B 2022 roay komnaHusa MilkPEP
HaHsana 3Be3q ¢pyTbona ans
y4dyacTtus B kaMnaHum «Got Milk?»,
B paMKax KOTOpOW onpeaeneHHble
MOJIOYHbIe NpoAYyKTbl 6yayT UMETb
crneunanbHble CKPeTUY-3TUKETKMH,
rnoa KoTopbiM 6yayT CKpbIBATbCSA
NFT.

60%

MUNJNIEHNaN0B U 3yMepoB B M/pe roToBbl
B3aMMoOAencTBOBaThb C KOHTEHTOM,

dopmaTe)
DOHLER | WE BRING IDEAS TO LIFE.

> BOBJIeYeHMA B Urposbie MmeponpuaTtmna 47%

NOCBALWEHHbIM efe, B MeTaBCeJIEHHOM (Ha
rnepBoM MecTe Mo nonynsspHOCTU KOHTEHT B UFTPOBOM

Konna6opaummn c xypor>kHukamm (Inside Out)
ABCTpanuncknii 6peHa HaNMTKOB Ha pacTUTE/IbHOM OCHOBE
npeaocTaBua CBOMM NoTpebutensiM BO3MOXHOCTb
6ecnnaTtHo nonyuntb NFT apT (C MUHUMasbHbIM
yrnepogHbIM CrieaoM) Co3aaHHbI 6peHAO0OM COBMECTHO C
XyAOXHuMUen DpuH Jlerrart.

Kaxpoe NFT ¢ mpoHuen pacckasbiBaeT 06 aBCTpasMnCcKom
KynbType.

WELL, IT'S NOT SOUP

Artist's Statement:

They say that Andy Warhol painted soup because he
iked it. We think he would have liked our almond milk
too... and he definitely would have had something to

say about NFTs, that's for sure.

What's better than one litre of Inside Out Almond
Milk? Four litres of Inside Out Almond Milk.

50



I&rSm

3T :
QPOLI, ¢
OWN=0Q==a :
=M O L3g
OF=0= 2% E

We bring dairy to life.
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Mystery & Fantasy flavours excite

61% of the global consumer like limited editions for being more experimental

Consumers like to share their experience
online with others when guessing what the
new mystery or fantasy flavour is. A great way

et = B to take an interesting twist to a limited-edition
line.
B D O
. AV OR Applications

Mainstream: Carbonates
Upcoming: Chocolate | Ice Cream | Desserts

! Byte

IMITED EDITIoN

RSSO
PR UIRT WY s

UMITED kg3 coimion (EERS N
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FLAVOR & 5 /a i
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Citrus varieties are the stars

60% of the consumers globally assoicate citrus fruits flavours with being healtier

,a"
|

Pomelo calamansi
~ Bitter Orange

YUZU Orange Peel Satsuma
Clementine Blood Orange

Pink Grapefruit Kumquat

itrus
% JEESREE
Jotsof Posse

Applications
Mainstream: Carbonates | Juices | Still Drinks
Upcoming: Ice Cream | Desserts | Yoghurts

DOHLER | WE BRING IDEAS TO LIFE.

It's Pine Lime time!
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Mixing sweet & spicy for a new sensation

Consumers are looking for ways to break out of the monotony, searching for amusing & stimulating experiences

Berries Watermelon Lime
Lemon Mango Tamarind
Vanilla chocolate

Ginger pepper Chili
Cayenne Pepper

|Pops. ) )
Jurpose, - Applications
e | Mainstream: Juices | Carbonates

-

Upcoming: Confectionery | Ice Cream | Alcoholic
Beverages | Yoghurt
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Floral Flavours convince with functionality

Every 2"d consumer agrees that Hibiscus is a appealing in Flavoured Water & Juice Drinks

Hibiscus Passiflora |
e Butterfly Pea Elderflower

Lemon Myrtle Nettle Rose QOVER  COVER  CQ\OVER

K

Lemon Verbena Osmanthus
Violet Jasmine Lavender

50 KL,
}x‘%ﬁ.ﬁ{ i

| NATURAL

Applications
Mainstream: Carbonates | Kombucha | Juices

Upcoming: Ice Cream | Desserts | Yoghurts |
Dairy & Plant-based Drinks

nIce

FRUIT POPS

shot giério
probioticos

BOUQUET

y BOTANICALS
Woliandorblite

w
z
3
@5
&
S
I
<
<
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Market dynamics Europe

Retail volume in 1.000 tonnes, retail value in EUR million

Category

VOL
2022

VOL
2027FC

2019-22 %

VOL Growth | VOL Growth
2023-27 %

VAL
2022

VAL
2027FC

VAL Growth
2019-22 9%

VAL Growth
2023-27 %

Drinking Milk Products 32.321,8 32.446,7 1,4 0,8 31.042,8 35.141,4 10,6 10,3
Flavoured Milk Drinks 1.408,8 1.515,1 2,2 6,6 2.780,4 3.378,9 11,0 15,3
Milk 30.887,5 30.908,4 1,4 0,5 28.048,7 31.537,0 10,5 9,9
Powder Milk 25,5 23,2 2,5 -7,0 213,6 225,4 8,9 2,2

Yoghurt & Sour Milk Prod. 10.738,2 11.155,8 1,5 3,5 25.460,6 29.227,2 6,1 11,9
Sour Milk Products 2.468,6 2.608,5 0,7 5,5 6.693,2 7.462,7 -1,5 20,0
Drinking Yoghurt 2.034,8 2.274,4 4,7 10,4 896,8 975,2 3,7 15,6
Flavoured Yoghurt 3.560,8 3.419,6 2,7 -2,8 8.754,9 9.914,7 6,0 6,7
Plain Yoghurt 2.674,1 2.853,4 5,8 4,5 7.149,1 8.438,4 13,5 14,2

Other Dairy 6.847,1 6.927,1 1,9 1,7 25.460,6 29.227,2 6,1 12,9
Desserts 1.661,8 1.598,0 -0,3 2,3 6.693,2 7.462,7 1,1 9,2
Condensed & Evaporated Milk 433,1 415,8 -1,1 -2,5 896,8 975,2 -1,0 8,6
Cream 2.671,8 2.726,1 4,3 2,8 8.754,9 9.914,7 5,1 12,4
Fromage Frais & Quark 1.850,4 1.937,7 1,3 4,0 7.149,1 8.438,4 4,2 15,7

Butter & Spreads 3.080,9 3.108,5 -1,7 -0,5 17.051,3 19.727,4 7,5 11,7

Cheese 6.145,4 6.680,2 5,2 7.5 60.444,7 73.333,4 12,0 16,6

Dairy total 59.133,3 60.318,4 1,7 2,0 157.671,8 184.696,8 9,3 13,6

Plant-based Dairy 2.019,3 2.828,9 35,4 30,5 4.873,2 7.829,4 54,2 43,5

DOHLER | WE BRING IDEAS TO LIFE. 56
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McTouHumk: Nielsen IQ

Poccua. O630p pbiHKa
MOJIOYHOM NpPOoAYKLIMN

Mpoaa)>un COBpeEMEHHOMN MOJIOYHOM NMpoAYyKuMM B nepBom nonyroann 2022 r.

OnHaMukKa npoaa)>x COBpeMeHHON MOJIOYHON NpoAYyKLUUK B
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Dohler key areas of focus

Adding value to the dairy categories

Cleaning up the Ingredient List

* Replacing non-natural flavours with natural flavours or
extracts and/or real ingredients

 Organic-quality & provenance ingredients (e.g. fruits &
preparations, botanicals with region-specific origin)

* Natural colour and texturizing/stabilising solutions
(e.g. colouring foodstuff, apple & citrus fibre, TFP)

* Clean label fruit preparations (all-in-one systems)

DOHLER | WE BRING IDEAS TO LIFE.

Sugar & Calorie Reduction
Added Functionality

Natural taste solutions for sugar-reduced and “no added
sugar” formulations: MultiSense® natural flavours | natural
sweetening solutions, i.e. fruit sweeteners, herb & spice
extracts, fruit & vegetable ingredients | non-caloric sweetening
solutions

Health & nutrition ingredients: Botanicals with standardised
functional benefits as well as for emotional claims | vitamin &
mineral blends | fruit fibres | pre- & probiotics
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Dohler key areas of focus

Adding value to the dairy categories

ased

vl

Plant-based solutions for drinks, spoonables,
ice and cheese applications

 Plant-based ingredients: cereals, nuts & pulses, seeds,
coconut (various blends and nutritional profiles) & proteins:
pea, chickpea, fava bean and var. blends

* Tailored single ingredients optimised towards the individual
protein source, e.g. masking flavours, top-notes, colours, etc.

* Cultures developed for fermented plant-based spoonables

 Clean Label Plant-based Taste Modulation for optimising
sensory characteristics (declaration, e.g.: “fermented oat”)

* All-in-one systems

DOHLER | WE BRING IDEAS TO LIFE.

New product varieties and line extensions

Touching all the senses

New taste varieties via fruit preparations, juices and
concentrates as well as natural flavours and extracts

Sensational textures adding attributes such as crunchy,
chewy, jelly, creamy, or others; i.e. via inclusions, granulates
or fruit pieces

Integrated solutions to support the optimum interplay of
taste, colour and texture

Seasonal product concepts and limited editions

Category innovations, i.e. hybrid-concepts
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Flavour trends — Drinking milk products

Number of global product launches 2020-22 incl. change rate

CINNAMON ROLL

FLAVOUR PAIRINGS

Chocolate 1.097 +1% Orange 41 +55% FRITF

Stawberry 478 +39%  Ice Cream 40 +67% ORANGE | CHOCOLATE | | ‘

Vanilla 259 +6%  Cereal 34 +114%

Banana 200 +41%  Fruit 33 +56%

Cocoa 193 -14%  Biscuit/Cookie 35 +160%

Malt/Malted 144 +3%

Almond 59 +77%

Mango 50 -19% 4 5‘%; (,o: 'F‘ o

Oat 46 +8% - — MIXED BERRIES ‘/J\y" Le % J

Coconut 42 +55% ‘M Milk drinicwith oats l 5.‘5 ‘
o TP

HIGH
PROTEIN

HIGH
PROTEIN VANUE ~ Drink
SO0 Drink e o o

ot v,
o o )
Tt

El (]

PROTEIN
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BREAKFAST CEREALS |

CO-BRANDED & ; »\; 1

Source: GNPD Mintel | Flavours with min. 25 NPIs in 2020-2022 (cumulated) 60



Flavour trends - Yoghurts

Number of global product launches 2020-22 incl. change rate

Strawberry 2.331 -28%  White Peach 123 +24%
Vanilla 917 -24%  Tropical 60 +31%
Blueberry 706 -47%  Grape 59 +6%
Mango 676 -28%  Stracciatella 59 +5%
Peach 595 -29%  Cheesecake 39 +1%
Raspberry 496 -40%

Banana 485 -36% PEACH |

Passionfruit 329 -299,  STRAWBERRY

Coconut 319 -17%

Apple 306 -19%

@ PROTEIN WV °

DOHLER | WE BRING IDEAS TO LIFE.

DRINKYOGHURT
PEACHY AARDBEI

3
zzzzz

FLAVOUR PAIRINGS

WOOLWORTHSFOOL

GADOBACTE,

DA
\’

= .( u

% JK DOUBLE CREAM

APPLE CRUMBLE
& FLAVOURED YOGHURT
Wy WITH APPLE ,
9 & CINNAMON _[;

Banana Caramel
BANANA | // ~—
CARAMEL (BANOFFEE)

APPLE CRUMBLE |
APPLE & CINNAMON

?,
::L'MITE =
2 Batcy §

N
2, \)
ST

-“\Iln,,

wt

NO PRESERVATIVES, ARTLFICLAL COLODURS OR FLEIOURS )
BREER YOGURT ron

%‘ ~thick & creamy~

SWEETENED

Source: GNPD Mintel | Flavours with min. 30 NPIs in 2020-2022 (cumulated)

JOGHURT NACH
GRIECHISCHER ART

HERGESTELLT IN
DEUTSCHLAND
MIT MILCH & MANGO- UND

TONKABOHNENZUBEREITUNG
AUS DER EU

MANGO |
TONKA BEAN
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Category Trends — Drinking Milk Products

Affordable nutrition and natural, better-for-you formulations are in the lead

mumu

ssaxEn

GOLDEN
MQON

(@ria)

PROTEIN

HILK DRINK
0 :

wZImT=

7 ] [ + SCHNECKE > J
Added Functionality Sugar & Fat Reduction New Drinking Occasions
Affordable Nutrition | Vitamin & Mineral Fortification | No Added & Zero Sugar | Reduced Sugar | Multi-Sensory | Novel Flavours & Limited Editions |

Gut Health | Immune Support | Added Protein Low, No or Reduced Fat Hybrid Dairy | Co-Branded

L
oo
.

-

: |

200 m €

All Natural

Sﬁstainability

Clean Label | Organic | Kids Products Environmentally Friendly & Recycable Packaging |
Sustainable & Local Farming | Transparency
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Category trends - Yoghurts

Next to pricing, health benefits, low sugar formulations and flavour innovation are still valued choice drivers

e
melkunie

PROTEIN |

| voouuu €
108 §

— — 2
| Jetzt GRATIS testen E;‘ g

ACTIVIA

Ohne Zuckerzusatz'
& ohne SoBstoffe

Nk PROTEIN T FALFRE

[ A1 L Bi@tituiy
gut health

T 1)
S li@.:!‘. @.s =g - :3“':%'”.“‘ — :
Added Functlonallty Sugar & Fat Reduction New Eating Occasions
Gut Health | Immune Support | Added Proteins | No Added & Zero Sugar | Reduced Sugar | Healthy Snacking | Multi-Sensory | Novel Flavours &
Vitamin & Mineral Fortification | Affordable Nutrition Low, No or Reduced Fat Textures | Limited Editions | Skyr, Kefir & Sour Milk
Drinks

Carrefour
W

@u:val

BIODYN.

o a5
S1881s I
simple ingredient skyr Yaourt au lait entier

Fraises mixées
. Avecaréme naturel 3

‘ : "\*%S,DOge (4x1258) { &

All Natural Sustainability
Clean Label | Organic Environmentally Friendly & Recycable Packaging |
Sustainable & Local Farming | Transparency

DOHLER | WE BRING IDEAS TO LIFE. 63



Category Trends — Desserts

Innovation driven by indulgence credentials as well as functional and more healthy offerings

B
%lzssnk'r IN A m

checmATy -wn— “
S
.
eeeeeeeeeeeee /

cOLLI DERS A
T twuted ]

Vanilla flavored dessert
with chocolats. S ke crumbles. mllmn‘
rawTEL ®o

Indulgence

Multi-Sensory | Indulgent Flavours & Textures | Limited
Editions | Co-Branded

i
chocolat )

ALHA
LLn'rx’wBl

New Eating Occasions
Healthy Snacking | New & Exciting Textures | Hybrid
Products | Convenience

DOHLER | WE BRING IDEAS TO LIFE.

Sugar & Fat Reduction

Zero | Reduced Sugar | No Added Sugar | Low Fat

HIGH PROTEIN

-20¢ ‘)'C/AQ/
d XV .

Ehrmann)|

Nigy PROTE'H

‘Checotal?
vaq

whprofe’

Added Functionality

Added Proteins & Fibre | Vitamin & Mineral Fortification
| Gut Health

ETHIQUABLE giast

CE QUE JE MANGE

m‘n‘

VIAN

SION

SANS SUCRES AJOUTES”

! CE QUE JE DEFENDS
i UNE CULTURE DE LA 5 iis

BANANE NON-POLLUANTE e
== @ @

All Natural & Sustainable

Clean Label | Organic | Environmentally Friendly &
Recycable Packaging | Transparency

v
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Flavour trends — Desserts

Number of global product launches 2020-22 incl. change rate

FLAVOUR PAIRINGS

Chocolate 1.531 +21%  Raspberry 270 +26%
Vanilla 838 +6% Pineapple 178 +24%
Strawberry 747 +3%  Creme Caramel 162 +95%
Apple 641 -17%  Passionfruit 126 +47%
Cheesecake 518 +37%  Hazelnut 122 +124%
Custard/Pastry 495 -1%
Caramel 369 +9%
Milbona CHEESECAKE
Mango 344 +10% . HIGH
Milk 307 +12% Gy gRﬁﬁ;%lE lQE:!k—Creme
(0] = §
' CHEESECAKE |
Lemon 274 +11% CHOCOLATE & CARAMEL

DOHLER | WE BRING IDEAS TO LIFE.
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How do we add value to dairy categories?

Ddhler key areas of focus

Enabling Plantsbased

" Nutritions

L ©

DOHLER | WE BRING IDEAS TO LIFE.
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How do we answer current market needs?

Addressing growing market concerns on cost mitigation

DOHLER | WE BRING IDEAS TO LIFE.

Solutions to provide best value for money

Variety of preparations made of cost attractive
ingredients, incl. best-in-price fruits and vegetables to
deliver seasonal sensations and authentic taste

Integrated natural flavour and colour solutions for
differentiated and authentic taste profiles as well as visual
appeal - or for partial replacement of costly ingredients
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Product Ideation

Taste Varieties

Authentic & delicious
concepts for classic line
extensions

Range Extension

Trend-inspired product
ideations for a differentiated
portfolio

Product Optimisation Further Ideations
Fulfilling consumer needs for Concept ideas based on
more natural and further market & consumer
sugar-reduced product trends

varieties

« Classic Taste Profiles
» Strawberry PLUS...

DOHLER | WE BRING IDEAS TO LIFE.

Health & Wellbeing:
Immunity

Seasonal Varieties

Seasonal Varieties: French
Origin Extracts

* Clean Label Solutions  Herbs & Spices
« Sugar Reduction « Colourful & Tasty
* Floral Profiles
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We bring dairy to life.

We bring
dairy to
life.

Efficient Sugar Reduction
Solutions for Dairy
Applications

DOHLER | WE BRING IDEAS TO LIFE.




We bring dairy to life.

Dohler -
Capabilities® (1

Natural ingredients
and product solutions
for dairy applications

DOHLER | WE BRING IDEAS TO LIFE.



Wrap-up

Where can we help you in adding value for your consumers?

DOHLER | WE BRING IDEAS TO LIFE.
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Our dairy toolbox of solutions

Natural Taste Solutions

Natural Flavours (Liquid, Powders,
FTNF/FTNJ) & Extracts, Taste
Modulation

Natural Colours
Colouring Solutions (Liquid, Powder,
Colouring Concentrates)

Natural Ingredients for a healthy
Nutrition (Botanicals, Fruit Fibres,
Vitamin & Mineral Blends)

Natural Sweetening & Sugar
Reduction Solutions

Natural Flavours, Fruit & Vegetable

Ingredients, Sweeteners & Fruit
Sweeteners

{} Health & Functionality

DOHLER | WE BRING IDEAS TO LIFE.

desserts
Deicous i
Indulgent

Flavourful

- Fresh
Flavourful
m Functional

lou:

4

All-in-One Solutions

Fruit & Vegetable Ingredients
NFC Juices, Juice Concentrates,
Purees & Puree Concentrates

Multi-Sensory

Dry Ingredients (Coated inclusions,
Fruit & Speciality Granulates, Dried
Fruit Slices, Pieces & Powders)

Natural Texturising Systems
Texturizing Solutions, i.e. Fruit Fibres

Plant-based Ingredients

Cereals, Nuts & Pulses (Nut & Seed
pastes, Oat & Rice Extracts,
Coconut Cream, Plant-Based
Powders, Plant-Based Proteins)

Ingredient Systems (Fruit & Non-Fruit Preparations, Sauces)

ol
oot
&
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DOHLER | WE BRING IDEAS TO LIFE.

Sugar

Answering customer

y -
i pt I O n a I and market challenges

mn

9

Taste

Consumers want sugar reduction -
as long as it tastes good

Improving the holistic

consumer experience & -
balancing the taste r

Label

The most important feature making
a product healthy for consumers is
naturalness | 70% agree-

Create the label as clean &
natural as possible

Adding Value

Enabling our customers to balance
the cost of sugar & freight, overall
handling & avoiding sugar taxes

Spreading the risk and
dependence on sugar
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Dohler Taste Modulation

MultiSweet®

MultiSweet® is the ideal sweetening
system for reduced-calorie &
calorie-free products. Through a
combination of different high intensity
sweeteners (HIS) and masking
flavours, Ddhler offers a large portfolio of
sweeteners to match a wide range of
different food and beverage applications.
The blends are available in liquid and
powder form.

MultiSweet Classic
MultiSweet Stevia
MultiSweet Monkfruit

for Sugar Reduction

Overview of Solutions

MultiSense®

MultiSense®  Flavours enable the
sensory properties of healthy
products to be improved. Depending
on the flavour, the natural MultiSense
Flavours range allows the sugar content
to be reduced without using additional
sweeteners to mask the after-taste of
sweeteners or proteins
or to improve the mouthfeel (i.e. in
terms of creaminess).

MultiSense Sweet
MultiSense Masking
MultiSense Mouthfeel

Extracts

Our Extracts are the next evolution
step going beyond flavours and high
intensity sweeteners.

Natural sweetness without sweetener
declaration. Clean label based on
gentle processes.

Herbal Extracts
Herb & Spice Extracts




MultiSense”

Natural Flavour

Sugar reduction solutions for dairy applications

MultiSense® Sweet:

Mimicking the initial and core sweetness of
sugar for a balanced sweet taste profile

Reduction
| | | up to 30%
MultiSense® Masking & MultiSense® Mouthfeel:
Masking liquorice, bitter or lingering off notes and

increasing mouthfeel of sugar reduced dairy products Balanced sweetness profile perfectly imitating
sugar curve & less loss in creaminess & mouthfeel

Less price volatility and stock keeping vs. sugar

Labelling as “"natural flavouring” or “flavouring”

In-house production of key components, providing cost
advantage, high control of supply chain and quality
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Sugar-reduced Yoghurt with
MultiSense® Natural Flavouring

Sugar Reduction:
Silent reduction (1-5%) or up to -30% for
reduced sugar claim on-pack

Taste Solution:
Natural Flavouring (MultiSense® Sweet,
MultiSense ® Mouthfeel)

Ing Sugar optional

solutions for reducing sugar in dairy applications

v’ Balanced & harmonic taste profile

v’ Increased sweetness perception
vs. sugar-reduced variety and
therefore higher consumer
acceptance

v’ Efficient use-levels

v’ Highly cost effective for lower
sugar reduction targets

v’ Achieving up to 30% sugar
reduction in combination with
MultiSense® Mouthfeel
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Ing Sugar optional

solutions for reducing sugar in dairy applications

Tasting samples
Sugar-reduced vanilla yoghurt

Reference:
Vanilla Yoghurt, -30% Sugar
CR0512281 Vanilla Yoghurt, reduced Sugar

\

We bring
dairy yoghurts
to life.

Ingredients:
Yoghurt (3,5% fat)
Vanilla preparation (2%)

iry.

Energy 79,1 kcal | Protein 3,7g | Carbohydrates 7,0g |
Sugar 7,0g | Fat 3,69

yoghurts

|
Iﬂl
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Ing Sugar optional

solutions for reducing sugar in dairy applications

Tasting samples
Sugar-reduced vanilla yoghurt

Vanilla Yoghurt, -30% Sugar
with Natural Flavouring MultiSense Sweet — .
CR0533912 Vanilla Yoghurt, reduced Sugar -

\

We bring
dairy yoghurts
to life.

Ingredients:
Yoghurt (3,5% fat)
Vanilla preparation (2%)

iry.

Taste Solutions:
* MultiSense Sweet (0,03%)
» Declaration: Natural Flavouring

yoghurts

|
2
s
33
aQ

Healthy
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S solutions for reducing sugar in dairy applications

“Making Sugar optional

L
S -

Tasting samples
Sugar-reduced vanilla yoghurt

Vanilla Yoghurt, -30% Sugar
with Natural Flavouring MultiSense Sweet &

MultiSense Mouthfeel - a1
CR0533913 Vanilla Yoghurt, reduced Sugar cor o

Ingredients:
Yoghurt (3,5% fat)
Vanilla preparation (2%)

iry.

yoghurts

Taste Solutions:

* MultiSense Sweet (0,03%)

* MultiSense Mouthfeel (0,05%)
« Declaration: Natural Flavouring "

|
2
sg
33
aQ
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Insights: Regulatory Situation

EU - Approved claims (Regulation (EC) No 1924/2006)

REDUCED SUGAR
A claim stating that the content in sugar has been reduced, and any claim likely to have the same meaning for the consumer,

may only be made where the reduction in content is at least 30 % compared to a similar product.

LOW SUGAR
A claim that a food is low in sugar, and any claim likely to have the same meaning for the consumer, may only be made where

the product contains no more than 5 g of sugar per 100 g for solids or 2,5 g of sugar per 100 ml for liquids.

SUGAR-FREE
A claim that a food is sugar-free, and any claim likely to have the same meaning for the consumer, may only be made where the

product contains no more than 0,5 g of sugar per 100 g or 100 ml.

WITH NO ADDED SUGAR
A claim stating that sugars have not been added to a food, and any claim likely to have the same meaning for the consumer,

may only be made where the product does not contain any added mono- or disaccharides or any other food used for its
sweetening properties. If sugars are naturally present in the food, the following indication should also appear on the label:
'‘CONTAINS NATURALLY OCCURRING SUGARS'.

DOHLER | WE BRING IDEAS TO LIFE. 80



We bring dairy to life.

We brin
dairy to
life.

Concept ideation &
ready-to-market products

DOHLER | WE BRING IDEAS TO LIFE.




Product Ideation

Taste Varieties

Authentic & delicious
concepts for classic line
extensions

Range Extension

Trend-inspired product
ideations for a differentiated
portfolio

Product Optimisation Further Ideations
Fulfilling consumer needs for Concept ideas based on
more natural and further market & consumer
sugar-reduced product trends

varieties

« Classic Taste Profiles
» Strawberry PLUS...

DOHLER | WE BRING IDEAS TO LIFE.

Health & Wellbeing:
Immunity

Seasonal Varieties

Seasonal Varieties: French
Origin Extracts

* Clean Label Solutions  Herbs & Spices
« Sugar Reduction « Colourful & Tasty
* Floral Profiles
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Wellbeing

Reasony Why

Targeting consumer health &
wellness needs, esp. in terms of
immune-support.

« Addressing the steady growth of
botanical ingredients within dairy.

* Positioning: added health benefit &
functionality, emotional associations
with superfruits/superfood.

« Sophisticated taste profiles.

« Clean labeling and depiction.

H ea It h & Functional ingredients for creating

dairy products with a healthy halo -
focus: immunity

Product Value

We are using botanicals with standardised
functional benefits (e.g. acerola) next to
vitamin and mineral blends or juice
con-centrates/purees to create functional dairy
products for a differentiated portfolio.

() OUR SOLUTIONS

Health Ingredients: Botanicals (Powders
& Optifine Powders, Extracts); Minerals &
Vitamins (Powder Mixtures) ...as well as
Juices, Juice Concentrates & Purees

+ Natural Taste & Colour Solutions
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Our Botanical Natural
SuperHEROES:

Botanicals can meet consumer
needs for delivering
'better-for-you’ properties or
perceived health boosting
benefits while simultaneously
adding authentic taste to a
product.

DOHLER | WE BRING IDEAS TO LIFE.

H ea Itl.1 & Our botanical
- WEI I be| n g portfolio

Health

Natural Performance
Ingredients
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Product Botanical Name Health Area /Positioning Options
Aloe Vera Aloe vera X X
Baobab Adansonia digitata X X X
Devils Claw Harpagophytum procumbens X X
Ginkgo Ginkgo bitoba X
Ginger Zingiber officinale X X X
Ginseng red/white Panax ginseng X X X
Grape Seed Vitis vinifera X X X
Guarana Paullinia cupana X X X X
Hibiscus Hibiscus sabdariffa X X X
Honeybush Cyclopia Species X X X X
Kola Nut Cola nitida Schott & Endl. X X X X X
Linden Flower silver Tilig tomentosa X X X
Maca Lepidium meyenii X X X X X X
Melissa Melfissa officinalis X X X
Moringa Moringa oleifera X X X X
Purple Coneflower Echinacea purpurea X
Rhodiola Rhodiofa rosea X X X X
Rooibos Aspalathus finearis X X
Rose Hips Rosa caning X X
Turmeric Curcuma lohga X X X X
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Wellbeing

Immune Heroes -
Functional Superfruit Yoghurts

‘omegranate, Cranberry, Acerola &
Hibiscus
/ CR0406401 Pomegranate Cranberry
Q Both recipes contain Acerola Hibiscus Yoghurt

—” 15% RDA Vitamin C
from Acerola; based on 20%
fruit in the final product.
Vitamin C contributes to the
normal function of the bodies’
immune system.

Ingredients:

Yoghurt (3,5% fat), water, sugar, cranberry
puree, modified starch, acerola/pomegranate
& lemon juice concentrate, hibiscus blossom
extract, colouring concentrate from carrot,
natural flavouring, citric acid

Energy 95,5 kcal | Protein 3,0g | Carbohydrates
13,4g | Sugar 12,69 | Fat 2,99

DOHLER | WE BRING IDEAS TO LIFE.

H ea It h & Functional ingredients for creating

dairy yoghurts with a healthy halo -
focus: immunity

Blueberry, Pomegranate, Acai &
Acerola

CR0406400 Blueberry Pomegranate Acai
Acerola Yoghurt

Ingredients:

Yoghurt (3,5% fat), water, sugar, blueberry
puree, modified starch, acerola/pomegranate/
blueberry & lemon juice concentrate, acai
juice, colouring concentrate from beetroot,
natural flavouring, citric acid

Energy 96,7 kcal | Protein 3,0g | Carbohydrates
13,99 | Sugar 13,0g | Fat 2,8¢g

...further varieties available!
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H ea It h & Functional ingredients for creating
w I I b = dairy yoghurts & drinks with a healthy
e el n g halo - focus: immunity
| ;‘*.-e‘-:g

Immune Heroes -
Functional Drinks

CR0501448 Orange, Mango & Ginger
Yoghurt

Ingredients:

Yoghurt (3,5% fat), water, sugar, orange cells, S — Ginger, next to
mango puree concentrate, modified starch, turmeric are known by
orange juice concentrate, organic ginger many consumers to
pulp, ascorbic acid, acidity regulator, citric acid, provide holistic health
natural flavouring, natural colouring benefits, i.e. in

immunity-support
Energy 97,5 kcal | Protein 3,0g | Carbohydrates

14,1g | Sugar 13,2g | Fat 2,99 | Fruit Content:
10%

...further varieties available!
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Health & Wellbeing

Functional Superfruit Yoghurts & Drinking Yoghurts Milk Drinks

mgredlents for + Blueberry, Pomegranate, Acai & Acerola « Milk + Fruit: Strawberry,

creating dairy (Vitamin C) Acai (Vit C)

products with a + Pomegranate, Cranberry, Acerola & « Milk + Fruit: Mango,

healthv halo - Hibiscus (Vitamin C) Passionfruit, Acerola (Vit C)
. y - « Orange, Mango & Ginger Drinking « Golden Milk: Flavoured Milk

focus: Immunity Yoghurt (incl. Ginger Pulp) Drink Turmeric Ginger

@ Healthy Inclusions

Add Doéhler's probiotic mango or
strawberry granulates in a top-cup
for an extra crunch as well as for
gut health/immune support.
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Sea SO n a I Tasty product concepts for

Reasony Why

Exciting consumer expectations
while adding a twist to popular
classics.

« LTOs help to increase consumer
spending and to spark interest and
attraction.

« The concept of permissible
indulgence is creating a momentum
for dairy products to offer a sense of
pleasure and comfort.

« Tasty product innovations
year-round.

a ri eties iigf—\%ﬁ?l and limited-edition

Product Value

We are using seasonal taste varieties to
generate additional consumer interest - via
easy-to-implement product solutions and
ingredients that reflect the mood of the
season.

@ OUR SOLUTIONS

Ingredient Systems:
Fruit- & Non-Fruit Preparations

Natural Taste Solutions
Natural Flavours & Extracts
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A\

Sea SO n a I Tasty product concepts for

seasonal and limited-edition

a ri Eties yoghurt

Seasonal Inspirations -
Summer & Winter Edition

Lemon Cheesecake
CR0531339 Lemon-Cheesecake Yoghurt

Ingredients:

Yoghurt (3,5% fat), sugar, water, modified starch
(E1422), lemon cells, lemon juice
concen-trate, acidity regulator (E331), natural
flavouring, colouring concentrate from
safflower

Energy 109 kcal | Protein 3,2g | Carbohydrates
16,2g | Sugar 15,69 | Fat 3,2g | Fruit Content:
4%

Salted Caramel
CR0531342 Salted Caramel Yoghurt

Ingredients:

Yoghurt (3,5% fat), water, sugar, sweetened
condensed milk, modified starch (E1442), toffee
cream (glucose syrup, sweetened condensed
milk, invert sugar syrup, butter fat, sugar),
sodium chloride, natural flavouring, caramel
sugar syrup, acidity regulator (E450), stabiliser
guar gum (E412)

Energy 95,5 kcal | Protein 3,4g | Carbohydrates
12,59 | Sugar 12,0g | Fat 3,39

...further varieties available!
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Seasonal Varieties

For Yoghurt
Spring Summer Autumn Winter
« Strawberry & Mint + Mango & Papaya « Pear & Maple « Salted Caramel
« Orange & Orange Blossom « Dragonfruit, Raspberry & « Orchard Fruits & Vanilla « Apple-Raisin & Cinnamon
« Cherry & Lavender Hibiscus  Red Fruits & Date « Honey & Ginger

« Lemon Cheesecake
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up the
nt List

Natural texturising
solutions for clean label
fruit preparations

Ingredients List
Standard Fruit Prep

Ingredients List
Clean Label

Strawberry Puree Strawberries

Sugar Sugar

Water Water
Meodified-starch(E1422) Strawberry Puree
Strawberry JCONC VS Citrus fibre

Colouring concentrate from Beetroot Colouring concentrate from Carrot
Stabitizer:Pectins (E440} Lemon juice concentrate
Acidity regulatortrisodium-citrate Natural flavouring
(E331)

Natural flavouring

(E333)
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9

u p th e Natural texturising

Clean Label Fruit Preparations
for Yoghurt

Lemon
CR0531345 Lemon Yoghurt

Ingredients:

Yoghurt (3,5% fat), sugar, water, citrus fibre,
natural flavouring, lemon juice concentrate,
colouring concentrate from safflower

Energy 95,8 kcal | Protein 3,5g | Carbohydrates
12,0g | Sugar 12,09 | Fat 3,49

t L t solutions for clean label
n I S fruit preparations

We provide a broad range of classic
taste directions with adjustable fruit
content in the final product (from
5,5%) - e.g. strawberry, blueberry,
raspberry, peach-passionfruit, vanilla
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H e r bs & Sophisticated yoghurt concepts

v S - combining herbal and spice
o p I Ces notes with fruity accents

Reasony Why Product Value

Addressing consumer trends for Refined fruity and herbal or spicy blends

tart and somewhat unexpected giving limited-edition yoghurts a

taste profiles. multi-faceted premium appeal.

« From traditional spices like cardamom Easy-to-use all-in-one solutions resulting in a
and cinnamon, to anise, rosemary or swift time-to-market.

basil — herbs and spices are used more
often in the dairy aisle.

@ OUR SOLUTIONS

Ingredient Systems:

Fruit- & Non-Fruit Preparations incl.
unique natural colours, flavours and
botanical extracts.

« They add a sophisticated and at the
same time less sweet sensory profile.

« Herbs and spices further provide a
more natural product appeal -
especially when using botanical
extracts.
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- Spices

Herbal & Spice Notes -
Sophisticated Varieties

Red Berries & Thyme
CR0493167 Red Berries-Thyme Yoghurt

Ingredients:

Yoghurt (3,5% fat), sugar, water, raspberries,
blueberries, cranberries, modified starch
(E1442), natural flavouring, raspberry juice
concentrate, lemon juice concentrate, thyme
extract

Energy 85,6 kcal | Protein 3,3g | Carbohydrates
10,1g | Sugar 9,3g | Fat 3,2g

H e r bs & Sophisticated yoghurt concepts

combining herbal and spice
notes with fruity accents

Mango & Cardamom
CR0493168 Mango-Cardamom Yoghurt

Ingredients:

Yoghurt/Greek style (10% fat), water, sugar,
mango, passion fruit juice, starch, natural
flavouring, cardamom extract

Energy 152,3 kcal | Protein 2,9g | Carbohydrates
15,7g | Sugar 15,1g | Fat 8,19

...further varieties available!
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IO u rfu I Vibrant-coloured yoghurt
T t concepts for addressing
a S y younger target groups

Reasony Why Product Value

Colourful food has gained Using bold coloured fruits (fruit preps, fruit

popularity amongst younger juices and fruit pieces) together with selected

consumer groups. natural colourings, flavours, extracts or
botanicals to create vibrant and exciting

« High interest in food products that multisensory dairy products!

provide a sense of novelty and can
be shared within social media feeds.

« 63% of global consumers search for @ OUR SOLUTIONS
unigueness & enjoyability, while 24%
find novel and unusual colours
appealing (Source: Mintel GNPD).

Ingredient Systems:
Fruit- & Non-Fruit Preparations incl.
unique natural colours, flavours or

« Winning product innovations must be stz @l (e Ofpdiline Foves)

consistent with consumer aspirations
for pleasure, exploration and a new

hint to familiar product concepts.
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Tasty

Vibrant-coloured Yoghurt -
Purple Berries

Purple Berry Yoghurt
CR0528944 Blueberry Skyr Yoghurt

Ingredients:

Skyr Yoghurt, blueberries, sugar, water,
colouring concentrate from carrot, waxy maize
starch, natural flavouring, gelling agent pectin
(E440)

Energy 78,8 kcal | Protein 9,7g | Carbohydrates
9,1g | Sugar 8,8g | Fat 0,2g | Fruit Content: 5,3%

. Qe Ot IO u rfu I Vibrant-coloured yoghurt

concepts for addressing
younger target groups

Further Ideations:

Pink summer yoghurt with watermelon &
raspberry (using pink-coloured fruits,
beetroot concentrate, elderberry or purple
sweet potato)

Golden yellow yoghurt with mango and
orange (using carrot/paprika concentrate
or turmeric powder)

...further varieties available!
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F I O- ra I It_)imited edditions inspireg
_ - i t
rofiles ... momne marke

Reasony Why Product Value
Reflecting cross-category trends, We are creating appealing novel dairy concepts
i.e. from the beverage segment with the use of floral extracts. Hence, we are
combining floral profiles with matching taste
« Consumer tastes are evolving towards tonalities for a harmonic overall product profile
botanical-forward product varieties - within your yoghurt application.

particularly in the premium sector.

* Floral profiles like hibiscus, rose,

lavender and elderflower are becoming Q§) OUR SOLUTIONS

more mainstream - opening up further

opportunities for dairy innovations. Natural Taste Solutions: Botanicals
(Powders & Optifine Powders), Extracts &
« Hibiscus is especially showing strong Natural Flavours
growth in consumer appeal i.e. within .
dairy drinks + Natural Colour Solutions
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F I O- ra I IIsimited edditions inspireg
_ - i t
rofiles ... momne marke

Floral Profiles —
Fragrant & fruity combinations

Lime & Elderflower Further Ideations:

CR0269791 Lime-Elderflower Yoghurt Yoghurt with lavender & blueberry,
strawberry & rose or combinations

Ingredients: featuring classic vanilla and fragrant

Yoghurt (3,5% fat), sugar, water, modified hibiscus.

starch, lime juice concentrate, stabiliser pectin
(E440), elder blossom extract, flavouring,
acidity regulator (E331), colouring concentrate
from safflower, citric acid (E330)

Energy 101,6 kcal | Protein 2,9g | Carbohydrates
15,1g | Sugar 14,69 | Fat 2,8g

...tailored to your needs!
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Trends & Opportunities:

Dairy&Ice Cream o 265 Mio €

Opportunity Pipeline MS Food: . :
PPOTHIREEY HIP PB Dairy&Ice Cream o 168 Mio €

MSDPA - focusing on growth buckets

(67% of Pipeline Value) Bakery o 179 Mio €
Historical Development Potential (EURk)
1,210043  1,250460 gy o5, CO n fe Ct I 0 n e ry O 1 5 9 M 10 €
1,060,940 1,089,
1,000,000 s - 987,656 ) |

502,210 CUIInary O 64 MIO €
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B 2023 roay Ha HalwleMn rnJiaHeTte >XMUBET 8
MUIMapAoOB YesioBeK

[TokoneHne 3yMepoB CTaHOBUTCA BCE 6osiee MHTEPECHOM LeneBon rpynnoun

Konnuectso npeacrasurenen Ob6Liee HaceneHne U KOIMYECTBO 3yMepOoB B
Pa3/INYHbIX NMOKOJIEHNN B MUPE 4,7 MNp4 yen. paBBMUSIHbIX p@l@%@ﬂ"‘ﬂ‘mﬂ

Anbda

Poannuce B nepmog 2010-2023 0.2

0-12 net

3yMepbl 1,4 mnpa vyen. Adpuka n bn. Boctok  29% 3ymepbl
Poannuck B nepunog 1995-2009 _ 0.23
13 - 27 net

MunneHuvanbi o
PomCe 5 neomor 10801994 . 9,7 mnpg ven. tOxHas Amepunka  23% 3ymepbl

28 - 42 ropa

MokoneHue X

Poaunuck B nepuog 1965-1979 0.18 o
43 257 rer 0,7 mnpg yen. EBpona 179%0 3ymepbl

Baby Boomers
Poaunuvce B nepuog 1950-1964 0.12

58 - 72 ropa 0,3 mnpa ven. CeepHasa AMepuka 2490 3ymMepbl

Silent Gen

Poannuce B nepmog 1928-1949 0.05
73 ropa v ctapue

DOHLER | WE BRING IDEAS TO LIFE. 100



CHMxeHue
coaepxXaHus
caxapa win
BKYC npoaykra?

Kaxabi 2-1 noTpebutenb cornaceH, uTto
NPOAYKTbl CO CHUXEHHbIM CoAepXXaHNEM
caxapa — MeHee BKYCHbIe

Mup: 06bEM pbiHKa MpoAyKTbl MUTAHUA U HANUTKU CO CHUXEHHbIM

B MJH € coaepXxaHueM caxapa
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[exknapaunn «bes caxapa» n «Cco
CHUMXXEHHbIM coAep>XaHUeM caxapa»
YBEPEHHO POCNN Cpeaun HOBbIX
3anyckoB B 2022 roay

Coku HaI'IVITKl/I +100/0 Apxat
¢! [MTpoAyKTbl NUTAHUS

+7%

Kaxabin 2-n notpebutenn
yTBEpPXAAeT, uTo nx
BOCMNpUATHE caxapa 3a
nocrnegHune roabl U3MEHNNOCh

KaTteropum, B KOTOpbIX NoTpeéburennb
aKTUBHee BCero uweT BapMaHTbl CO

SpuTpHT | CHM)KEHHbIM coflep)XaHMeM caxapa
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MoJsiouHasa npoaAyKUuuA

[Nno6anbHbIN PbIHOK U NOTpebuTenbCckue TpeHabl

Ton BKyCbl b

KnybHuka

Llokonan
BaHunb °

s

Lllokonaa
BaHunb
MaHro
s6noko
BaHaH
YepHuka
Mepcunk
ManwuHa
Kokoc
JInMoH
Yunskemnk
Mapakyis
Kapamenb
AHaHac
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Habwupatowme nonynspHoOCTb

NMeuyeHbe
BuHorpan
G EL T E] ]

BuHorpag
MaHaapuH
Crtpavatenna
Yunskemnk
CnuBoYHas KapaMesnb
ducrawka
KyH>XyT
LLlokonaa
Tupamucy
AHaHac
CnvBa
MaTua

NEVIY

Aroabl

+ YMOMWHAEMbIE B COLIMAsIbHbIX CETAX

CELEL
BaHunb *
LLlokonap

BaHunb
LLlokonag,
KnybHuka
YepHuka

Mépn

Kopuua

s6n0ko

Cneuun

Apaxuc

JTInmoH

Buckeut
ApaxmncoBoe Macno
KneHoBbIl cnpon
ThbikBa

Kakao »wup

Cyxas cblBOpOTKa

OBec

Cyxoe LenbHoe MOJIOKO
Kapb6oHaT kanbums
CoeBbI NeynTUH
Kpaxmarnbl n AeKCTpUHBI

MoaconHevyHoe Macno

Kakao nopoluok
06e3>XMPEHHbIN

F'mapokapboHaT HaTpus
ButamnH B12

Cyxoe M0J/10KO

Kakao nopowok

Mwup

Buopasnaraembli

YrnepoaHo-HENTpasbHbIN

QYHKUNOHANbHbIN —
noxyaeHue

CHMXKeHbl yrnesoabl

QOYHKUNOHANbHbIN —
cepAeYvYHOo-CoCyANCTbIN

MnueBble BOIOKHA
MpebnoTrkmn
CHMXXEHBIN XNP
QOYHKLMOHANbHbLIN — pa3Hoe
DKOJIOTNYHbIN

Xansanb

LlenbHble 3epHa
PactutenbHas anbTepHaTMBa
YcTtonumBoe pa3Butume
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Poccusa

MonouHble NpPoAYyKTbi: pa3BUTUE PbIHKA

Poccusa | po3HUYHbIN 06beM B 1000 TOHH | pO3HMYHAA CTOMMOCTb B MJIH. €BPO

KaTeropus 0260'I:262M 2%62'b7€nM dakT MporHos CtoumocTb | CTonmocCTb dakT [MporHos3

p 2021-22 2023-27 2021-22 2023-27
MuTbeBble MOJIOYHbIE HAaNMUTKH 5 263 5612 -0,9% 1,3%
ApoMaTuU3npoBaHHOE MOJIOKO 101 113 -7,8% 3,2%
Monoko 5163 5499 -0,8% 1,3%
r:;z"’,::'bl"“c"°"°"°“""'e 1 883 1937 -2,1% 0,8%
KncnomMonoyHble npoayKTbl 1288 1 308 -1,6% 0,5%
MuTbeson norypt 366 388 -3,2% 1,5%
WMorypT apoMaTU3nMpOBaHHbIi 186 195 -2,8% 1,3%
WorypT 6e3 nobaBok 44 46 -2,2% 1,5%
Macno v cnpeabl 435 441 -2,7% 0,5%
Cbip 727 808 -3,6% 2,5%
Apyrve MoJIoYHbIEe NMPOAYKTbI 1 366 1458 -2,2% 1,5%
MOJIOYHbIE MPOAYKTbI 9 674 10 255 -1,6% 1,3%

NMPOAYKTbI HA

PACTUTE/IbHOW OCHOBE 22 72 -10,7% 8,0%
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WE BRING | NATURAL INGREDIENTS

INGREDIENT SYSTEMS

IDEAS TOU_FE. INTEGRATED SOLUTIONS




