
E S G  I N  F M C G  – W H Y  I T  I S  

M U S T  H AV E  T O D AY



What is ESG?
The abbreviation ESG can be deciphered as "ecology, social policy 

and corporate governance". 

In a broad sense, it is sustainable development of commercial 

activity, which is built on the following principles:

➢ responsible attitude to the environment (English, E —

environment);

➢ high social responsibility (English, S — social);

➢ high quality of corporate governance (English, G — governance).

ESG is not a niche temporary phenomenon (nice-to-have), but a 

recognized international mainstream, strategically important for 

business (must-have)



Global trends in FMCG

Transparency Less food waste Recyclability

• Full product life cycle.

• Be factual and 

back-up claims with 

tangible proofs. 

• Coming legislation 

against green-

washing.

• 81% of consumers 

globally states that it’s 

important to reduce 

food waste. 

• 8–10 per cent of 

global greenhouse 

gas emissions are 

associated with 

food waste 

(UNEP 2021).

• Legislation

• R&D efforts globally 

across the packaging 

industry. Move to 

materials that are 

circular, designed “for 

recycling”.



The Role of ESG in Dairy Brand Reputation
an
➢ Companies that actively demonstrate their commitment to 

ESG principles tend to build stronger relationships with 

consumers. This can enhance brand loyalty, trust, and 

overall customer satisfaction.

➢ Achieve a competitive advantage in the market, can capture 

the growing segment of eco-conscious consumers, 

especially among younger generations such as Millennials 

and Gen Z. These consumers are more likely to support 

brands that demonstrate a commitment to environmental 

stewardship and ethical practices.

➢ Less exposed to risks associated with regulatory pressures 

and negative publicity.

➢ Numerous studies have shown a correlation between strong 

ESG performance and better financial outcomes. 

Companies that integrate responsible practices can benefit 

from lower operational costs, improved risk management, 

and enhanced reputation, all of which contribute to 

profitability.



Examples of high-profile dairy brands successfully 
integrating ESG into their operations

an

Danone

•  Environmental Initiatives: Danone has committed to achieving carbon neutrality 

across its entire supply chain by 2050. The company emphasizes sustainable 

sourcing of milk and invests in regenerative agriculture practices.

•  Social Responsibility: Danone is known for its commitment to nutrition and health, 

aiming to provide healthier options and improve access to nutritious food in 

underserved communities.

Nestlé

• Environmental Practices: Nestlé has implemented a strategy to make all of 

its packaging recyclable or reusable by 2025. The company is also 

investing in sustainable farming practices to reduce its environmental 

footprint.

• Governance and Transparency: Nestlé maintains a strong focus on human 

rights and fair labor practices throughout its supply chain, regularly 

reporting on its ESG performance and impact.



Examples of high-profile dairy brands successfully 
integrating ESG into their operations

an



What about Kazakhstan?

an

Concept of development of the financial sector of the Republic of Kazakhstan until 2030, September 2022

https://adilet.zan.kz/rus/docs/U2200001021

‐ Implementation of ESG principles into risk management and corporate governance.

Concept of Investment Policy of the Republic of Kazakhstan until 2026, July 2022

https://adilet.zan.kz/rus/docs/P2200000482

‐ Implementation of ESG principles into the state planning system, as failure to comply with ESG principles may result in

underfunding

‐ Development of support areas for companies with verified integration of ESG principles into current activities and

development strategy

‐ Development of sustainable financing instruments, including “green” financing, that meet ESG principles.

Strategy for achieving carbon neutrality of the Republic of Kazakhstan until 2060, February 2023

https://adilet.zan.kz/rus/docs/U2300000121

- Achieving carbon neutrality by 2060, while reducing GHG emissions by 2030 by 15% relative to 1990 emissions, and

reducing them by 25% if international support is received for decarbonizing the economy.

- Net investment in low-carbon development and achieving carbon neutrality is estimated at US$610 billion (of which 3.8% is

public investment), including US$10 billion in the period up to 2030.

https://adilet.zan.kz/rus/docs/U2200001021
https://adilet.zan.kz/rus/docs/P2200000482
https://adilet.zan.kz/rus/docs/U2300000121


Green financing in Kazakhstan

an
December 2021 – the classification of green projects subject to financing through green loans and 

green bonds was approved, namely:

✓ Renewable energy,

✓ Energy efficiency,

✓ Green buildings,

✓ Pollution prevention and control (air quality, soil),

✓ Sustainable use of water and waste,

✓ Sustainable agriculture, land use, forestry, biodiversity conservation and ecotourism

✓ Clean transport.

Green international financial initiatives in Kazakhstan:

➢ EBRD Green Economy Finance Framework GEFF initiative, intermediary banks BCC and Shinhan

➢ Placement of various types of sustainable bonds in the Republic of Kazakhstan.

➢ Opening of the UN Regional Hub for Sustainable Development Goals for Central Asian and Afghanistan in

Almaty.



Ecolean filling lines – Sustainable system

• The Ecolean filling system uses no water during filling (only during CIP and 

chamber cleaning), where other systems such as tubular filling machines use 

approx. 1000 liters per hour.

• Comparing to a tubular speed filling machine you can reduce the 

energy consumption by up to 80%

• Thanks to the design of the Ecolean filling system, wastage of your liquid food 

product is minimal. All in all, reduced liquid food product waste by appr. 5 times 

comparing to a tubular filling machine.

• Using Ecolean´s preformed and presterilized packages, the hydrogen peroxide 

H2O2  consumption during production will only be 0.7% compared to a tubular 

speed filler.

“The world urgently needs to stop wasting materials, 

energy and food. Our lightweight packaging solution 

means more food using less resources”



Ecolean Sustainability Programme

We have zero 

tolerance for 

corruption.

We have zero 

tolerance for breaches 

of human rights.

Diversity and equality 

- 50/50 gender 

balance by 2030.

Science-Based Target-

Reduce scope 1 and 2 

GHG absolute 

emissions by 50%, and 

measure and reduce 

our scope 3, by 2030. 

Continue to use 100% 

renewable electricity in 

all our production sites.

We have a zero 

accident and work 

related illnesses 

target in all our 

operations.

Training and education 

for our personnel 

- By 2030, our 

employees will spend 

an average of one week 

annually on training.

Customer Health 

and Safety - We 

constantly improve the 

quality of our packaging 

solutions to maintain 

zero liability claims.

Accurate and transparent information regarding our systems -

Environmental Product Declarations for packages and filling machines.

We will continue 

to send zero waste 

to landfill. 

2030: 10% renewable and/or recycled polymers in our packages

Long term: 100% of the polymers in all of our packages are from 

renewable and/or recycled sources.

All of our packages 

will comply with 

‘Designed for recycling 

guidelines’* by 2030.

P E O P L E P L A N E T

E C O L E A N  S U S TA I N A B I L I T Y  R O A D M A P  2 0 3 0

100% of our products 

will be transported at 

sea or on land by 2030.

Support and establish 

partnerships to develop 

recycling infrastructure 

in all our markets.



TO WA R D S  C I R C U L A R I T Y:

Innovative packaging solutions are crucial in the 

transition towards circularity.

We are developing lightweight packaging that is efficiently 

produced and easy to recycle by incorporating less 

components and high-quality materials.



C L I M AT E  A C T I O N :

Resource efficiency is at the heart of climate action.

Lightweight packaging uses less raw materials and 

reduces the carbon footprint.



We assess and reduce our impact
• Start the shift to renewable and recycled 

polymers

• 100% transported by sea and land

• Reusable pallets in Pakistan

• Lightweight packages

• Efficient filling lines

• Designed according  recycling 

guidelines

• 100% renewable electricity

• Energy efficiency target

• Less waste 

• Recycled materials in filling machines

• Collection and recycling of 

packages

• Ambient packaging requires less 

energy in retail and use



S A F E  F O O D  F O R  A L L :

Each year almost 600 million people fall ill after eating contaminated food. 

Safe and convenient food packages are part of the solution.

Our unique system with ready-to-fill-packages, helps our 

customers bring safe food to the market.



L E S S  F O O D  WA S T E :

One third of all food produced globally is wasted.

Our lightweight squeezable packages make every drop count.



T R A N S PA R E N C Y T H R O U G H  

A L I F E - C Y C L E  A P P R O A C H :

Access to comparable data enables sustainable decisions.

We believe that full transparency from cradle to grave contributes 

to innovation, sustainability and trust.



Environmental Product Declarations
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FA I R ,  E Q U A L A N D  I N C L U S I V E :

Everyone who works with us – from our own employees to our value chain partners –

contributes towards a more sustainable packaging industry.

An open and transparent value chain is key to building a fair, equal and inclusive business.



Recognised as Top 1% in Sustainability 
by EcoVadis

• Ecolean once again 

recognized as a leading 

sustainability company 

• Placed in the top 1% of 

100,000 assessed 

companies, from 200 

industries and 175 

countries 

• Assessment performed by 

EcoVadis- an independent 

provider of business 

sustainability ratings



GREEN SCHOOL PROJECT

This is interactive programme developed by ECO Network for school children that 

educates about ecology, sustainability, develops the ecological, wise consumption, 

waste management habits and careful attitude to the natural resources.

Ecolean KZ will support this programme specially designed with the examples of 

Ecolean packages solutions consumption and recycling together with our  customer 

Milk Project. Managers of Ecolean KZ will make their own lectures for the kids and 

tell them more about sustainable technologies using Ecolean brand as an example.

The kids over 10-12 years after the first year of the programme will coach the kids aged 7-

9 about ecology using the materials of the Green School project. 

This project will help  to promote sustainability awareness over the new generation and 

create a strong brand reputation in Kazakhstan market as a  provider of healthy and 

ecological packaging. 



J O I N  U S  O N  O U R

S U S TA I N A B I L I T Y J O U R N E Y !
H T T P S : / / W W W . E C O L E A N . C O M / S U S T A I N A B I L I T Y /


